iECHNOLOGY DEPT. 


Vol. 12, No. 2436 


DETROIT, SATURDAY, AUGUST 21, 1937 


Founded 1925 


\ 


) Automotive Baily 


The National Newspaper of America’s Greatest Industry 


$6.00 Per Year, 10c Per Copy 


CREDIT CURTAILMENT IS URGED 


25 Makes Will Exhibit at Chicago Show 


— 

Gossip of Graham 

Soap-Box Sidelights 
Races and Racing Men 


Nash Flash 


seer 
By 


Chris Sinsabaugh 


PARDON ME, “my public,” if I 
step out of my character as the 
staid conductor of ADN’s ignition 
department, 
known to you as 
“Sparks,” and 
become Paul 
Pry and Peep- 
ing Tom, the 
automobile in- 
dustry’s Dr. 
Jekyll and Mr. 
Hyde, for this 
one section of 
the column, Per- 
haps this time 
I better be 


F. R. Valpey 
Peeping Tom, 


who peeks through keyholes and| 


cups his ears to catch the click- 
ing of the grapevine telegraph. 

a way this Peeping Tom 

be compared with the rail 

who attends early mass at 

ace track -and clocks the 

trials, for in this particular 

I’ve been sitting on the rail 

locking the Graham as it is 

prepped for its 1938 start. 

.ad to sneak around picking 

up .ite gossip—no really first 

hand information because out at 

the Warren avenue plant 

Detroit, the Derby candidate is 

veiled in secrecy. But, putting 

two and two together, I’m piecing 

together a jig-saw puzzle out of 

it all that seems to make sense. 


* * 


AS IT COMES to me, the new 
Graham models are to be entirely 
new from bowsprit to stern. New 
manufacturing equipment and re- 
tooling of everything that is to 
go into the new product. There 
will be bigger bodies and longer 
wheelbases, it is whispered, while 
the stylists have been working 
overtime and with heavy em- 
phasis on the styling. One chap 
who has been lucky enough to 
have seen the new job says the 
interior can be compared with a 
jewel box, with harmonious color 
schemes that are exceptionally 
good. 

When I recall Graham’s sensa- 
tional Blue Streak of 1932, the 
styling of which is claimed to be 
the start -* the industry’s stream- 
lining er. and which Graham has 
improved upon year by year ever 
since, I’m looking for a confirma- 
tion of these rumors I’ve been 
hearing at the press preview 
which has been set for Sept. 1. 
Then the Paul Prys and the 
Peeping Toms, otherwise the au- 


(Continued on Page 23, Col. 1) 
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Draw Space With 
23 of U.S. Makes 


'S. L. Davis is Appointed 
| As Chairman Of 


Show Committee 


CHICAGO. — Spaces for 
|23 makes of American pas- 
/senger cars built by 19 
|manufacturers, along with 

from Europe, 





| two 
|drawn Thursday at a luncheon 
meeting of the Chicago automo- 
| bile show. The ceremony was held 
in the Saddle and Sirloin Club 
just across from the 
| tional Amphitheatre, scene of the 
| show Nov. 6-13. 

Conducting the drawings was S. 
|L. Davis, who has just been| 
named as chairman of the show| 
committee. Davis was presented | 
by H. T. Hollingshead, president | 
of the Chicago Automobile Trade | 
Assn., under whose auspices the} 
| show is staged annually. 

Davis is president of the Hup-| 
mobile Illinois Co. and the Pierce- 
| Arrow Illinois Co. He is also a 
director of the CATA. 

Present at the drawings and/| 
picking locations for the pas- 
| senger car section, which will oc- 
|cupy the entire second floor of 
| the amphitheatre, were represen- 
| tatives of the following: 

Buick, Cadillac-LaSalle, Chevro- 
| let, Chrysler, De Soto, Dodge,| 
| Ford, Graham, Hudson-Terra- | 
| plane, Hupmobile, Lincoln and} 
| Lincoln-Zephyr, Nash and Nash- 
| LaFayette, Oldsmobile, Packard, 
| Pierce-Arrow, Plymouth, Pontiac, 
| Studebaker, and Willys. 

The two European cars to be} 
shown are the Acedes and La- 
gonda. 


Dealer Licensing 
Law Application 
Withheld in Pa. 


HARRISBURG, Pa.— Applica- 
tion of the Pennsylvania Motor 
Vehicle Dealers’ Commission law 
will be delayed pending a decision 
on an appeal for an injunction 
restraining the five-man commis- 
sion established under the law, 
according to an announcement 
this week by William D. Teefy, 
chairman of the commission. 

Until a decision is handed down 
in the injunction request now! 
pending in the court of common | 
pleas of Dauphin county, no at- 
tempt will be made to establish | 
regulations for operation under 
the law, Teefy added. 

This action by the commission | 
grants full amnesty to all dealers} 
in the commonwealth, as now| 








enjoyed by the plaintiffs in the} 
original injunction plea. 
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NADA Joins Move 
To Limit Periods 
Of Time Payments 


18 Months’ Limit on New 
Cars, 12 Months on 
Used, Suggested 


By WILLIAM C. CALLAHAN 

DETROIT. — Support of 
the National Automobile 
Dealers’ Assn. to the pro- 


|gram to shorten time-pay- 


ment periods on new and 
used cars, announced by A. N. 
general manager, this 
week, (see page 3) brings this 
topic directly into the open. A 
survey by ADN (July 24) revealed 


considerable difference of opinion 
| among dealers as to the hazards 


AMONG THE FIRST to get under way on 1938 models, Hup- 


mobile operations are swinging into high at the plant in Detroit. | 


|of benefits of the current financ- 
ing limitations but the NADA 
statement would indicate that 


Shown is a portion of the stamping department where parts are be-| dealers are falling in line with 


ing readied for the new cars. 


Price-Cutting Signs ‘Clead 


Outlook of Tire Industry 


AKRON.—Signs of price cutting, 
following reports of tire inven- 


| tories that are 50 per cent above 


last year at this time and recent 
declines in the price of cotton, is 
causing some nervousness in the| 
industry over the price situation, | 
the Wall Street Journal reports 
this week. 
Leading tire 


companies, how-| 


| ever, are hopeful that the industry | 


will be able to come through with- 


| out another of its periodic price | 


wars, the Journal states. Inven- 
tories of casings are believed to| 
have dropped below the 12,000,000- | 
mark on Aug. 1 for the first time 
this year, and a good summer de- 
mand continues. Total inventory 


The Top Ten 
PASSENGER CARS 


First Ten in Registrations 
as Reported in ADN Today. 
1937 1936 
Pos. Make Pos. 
1—533,323 Ford 459,075— 2 
2—450,710 Chev. 582,737— 1 
3—289,245 Plym. 289,240— 3 
4— 158,505 Ddge. 144,764— 4 
5—128,359 Pont. 102,114— 6 
6—117,541 Olds. 119,186— 5 
7—114,990 Buick 90,147— 7 
8— 62,375 Pack. 31,450—I11 
9— 58,016 Hud.* 60,504— 8 
10— 52,729 Chrys. 34,005—10 
* Includes Terraplane. 
Total All Makes 
2,182,546 2,046,880 


See Total Registrations to Date, 1937- 
1936, pages 20 and 21 this issue. 


| terial in tires, have caused some 


| lized for the remainder of the 
| year, of course, is an open ques- 
| tion. Certainly, with cotton and 
| rubber showing no strength, there 





at this time last year was esti- 
mated at about 7,775,000 casings. 

“Weight of these stocks over 
hanging the market, together with 
recent declines in the price of 
cotton,” the Journal states, “the 
second most important raw ma- 


nervousness in the industry over 
the price situation. There have 
been sporadic outbreaks of price 
cutting in the past few weeks, 
particularly in Texas and Phila- 
delphia. 

“However, canvass of the in- 
dustry shows all intend to main- 
tain present prices. 

“Whether prices can be stabi- 


seems to be no possibility of any 
advance in price, except perhaps 
in third-line tires, which are lower 
in relation to the other two grades 
than is usual. 


finance companies in ,their stand 
|that sounder financing could be 
effected now without detriment to 
|new car sales. 
| Longer term financing was in- 
| stituted in 1933 and 1934 in an 
effort to stimulate new car sales 
jand to make it possible for a 
|greater number of potential buy- 
| ers to come into the market. Stan- 
dard terms prior to that time 
| had been based upon 12 month 
periods with the exceptions being 
|for periods up to 18 months. 
| Under the more liberal terms the 
|payments are carried over 24 
month periods with many cases 
extending as much as 30 months. 
Up to the present time there 
has been no serious difficulties 
(Continued on Page 2, Col.1) 


Chrysler to Build 
New Truck Plant 
Costing $2,500,000 


DETROIT.—Ground was broken 
Friday evening by the Chrysler 
Corp. for the construction of a 
new plant at Mound Road, north 
of Eight-Mile Road, to be used 
for the production of one-half ton 
trucks. The new structure will be 
situated on a 47-acre tract and 
will consist of a main assembly 





“It is apparent that there has 
been some increase in stock on 
part of retailers, but that by far 
the bulk of the gain has been in 
manufacturers’ inventories — a 
gain necessitated by uncertainty 
over the labor outlook. Replace- 
ment sales are continuing to hold 
the seasonal gains which became 


| evident in July with advent of hot 
| weather over large areas of the) 


country, but it is doubtful whether 
unit volume is quite as high as in 


| August last year. 


“Production, however, is being 
curtailed because of the unusually 
large inventories now on hand.” 


plant, 400 feet by 1,260 feet, with 
a floor area of 748,000 square feet. 

In addition to the main as- 
sembly, plans call for an export 
building, driveaway building, 
loading dock and power plant. 
The cost of the new plant is 
placed at $2,500,000, exclusive of 
equipment. Structural steel will 
be brought to the site Sept. 24, 
and the buildings are to be com- 
pleted and ready for occupancy 
by Jan, 1, 1938. 

Albert Kahn, Inc., veteran de- 
signer of industrial buildings in 
the automotive industry, is the 
architect. 
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Curtailment of Car Financing Credit is Advocated 


18-Month Limit on New Cars, 
Year on Used, is Suggested 


(Continued from Page 1) 


with the longer terms but finance 
companies point out that the ris- 
ing tide of business, employment 
and wages makes further conces- 
sions of this sort unnecessary and 
the practice itself might prove 
unsound in event of a downward 
cycle of business. Thus the pres- 
ent drive is directed more at tak- 
ing precautions rather’ than 
mending a condition which al- 
ready has become serious. 

Recommended standard terms 
as developed by the National As- 
sociation of Sales Finance Com- 
panies call for a down payment 
of one-third on new cars with 
payments extended for a period 
not in excess of 18 months. Used 
car terms would require a 40 per 
cent down payment with the bal- 
ance collected within a year. 

It is pointed out by some op- 
ponents of the present financing 
terms that dealers at the present 
are selling “terms” rather than 
cars. Under this system they 
claim the dealer bends every ef- 
fort to outdo his competitor in 
the matter of credit extension and 
the one offering the easiest terms 
wins the sale. Further, it is 
pointed out that excessive credit 
extension increases the cost of 


Car Plant Payroll 
Buying Power Up 
19% Over 1929 


DETROIT. — Purchasing power 
of current car factory payrolls is 
19 per cent higher than in 1929, 
the industry’s previous peak year, 
according to the Automobile 
Manufacturers’ Assn. 

Recent increases in car factory 
wages and the current high level 
of employment have become 
doubly valuable to the factory 
workers in the industry because 
of the continued low cost of liv- 
ing in automobile centers. This is 
still 17 per cent below the 1929 
average, according to the most 
recent reports of the U. S. depart- 
ment of labor. 

While prices making up the 
cost of living have been rising, 
their increase since 1933 (the low 
year) has been only 14.5 per cent. 
During the same period auto fac- 
tory payrolls have gained 281 per 
cent. 

Payrolls in the industry now 
are at 1929 levels, as shown be- 
low, even though wholesale auto 
sales in 1937 are 14 per cent lower 
than 1929 in number of units and 
22 per cent below in_ dollar 
values. 

The tabulation which follows 
compares with U. S. department 
of labor figures on factory pay- 
rolls of the entire automobile and 
parts manufacturing industry 
with cost of living in auto manu- 
facturing centers, from 1929 to 
date, and yields the purchasing 
power in terms of 1929 cost of 
living which is shown in the final 
column. All figures are for the 
first six months of each year. 

Total Factory Costof Living Purchasing 

Payrolls Automotive Power 
(000 Omitted) Cities 1923-25* 1929 
$426,834 98.0 100 

251,151 97.2 59 

191,242 88.2 

160,668 78.4 

110,004 71.2 

260,164 74.1 

306,385 717.6 
1936 329,213 79.4 
1937 422,590 81.5 
* Equals 100. 


Joseph C. Halbleib 


ROCHESTER, N. Y.—Joseph C. 
Halbleib, director of sales of the 
Delco Appliance division, General 
Motors Corp. and vice-president 
of the GM Sales Corp., died in his 
home here Aug. 16. 


Wear 

1929 
1930 
1931 
1932 
1933 
1934 
1935 











~ — eileen 


the car to the buyer through the | 
added financing costs over the} 


longer period. 


Finance companies 
are in favor of modifying the 
present methods and adopting the 
standards recommended by the 
NASFC. This stand also has been 
taken by the NADA. Already con- 


siderable progress toward correct- | 


ing this condition has been made, 
says NADA, and dealers are find- 
ing little difficulty in obtaining 
larger down payments and re- 


ducing credit periods to sounder | 


limits. 


Commenting upon the resolu- | 


tion of the National Automobile 
Dealers’ Assn. as reported from 
Detroit by A. N. Benson, general 
manager of the association. 
Arthur O. Dietz, president of 
Cc. I. T. Corp., a leading automo- 
bile sales financing institution, 
said Thursday: “It is very grati- 
fying to know that the NADA has 
endorsed the stand taken by our 
company and other financing in- 
stitutions in regard to shortening 
terms and increasing down pay- 
ments in the sale of motor cars. 
On June 14 we issued a letter to 
all our branch offices stating: 


“*The time has come to reverse 
the trends of the past two or 
three years in the matter of short 
down payments and_ extended 
terms in the sale of automobiles 
and bring your dealer-customers 
and the public to a realization of 
the fact that more conservative 
terms in instalment selling at 
this time are in the best inter- 
ests of everybody concerned. 

“For the past four years we 
have been in an upward spiral of 
purchasing power and employ- 
ment and the instalment business 
has played no small part in help- 
ing the recovery. During this 
period of rising industrial activ- 
ity and up to the present date, the 
quality of paper we have pur- 
chased has been satisfactory in 


spite of the fact that customary | 
standards were considerably| 


modified in practice.’ 


“In regard to that part of the| 


NADA resolution having to do 
with capital loans to dealers, I do 
not believe that this practice is 


sufficiently general to have any | 


effect upon the industry as a 
whole. We have, 
made loans of relatively small 
amounts to 
and there. 
made, however, have been on a 
secured loan basis, 
ing, and only to the best of credit 
risks. 


“One of the first requisites of | 


finance company operation is the 
financial soundness of the dealer. 
Therefore, no _ practice which 
would tend to encourage weaker 
dealers to enter the business 
would be sound for finance 
company. 


“There are occasions, however, 
where a good dealer, just like any 
other good business man, may 
need additional working capita) 
for a temporary period. In such 
situations, where the conditions 
justify, loans are made strictly 
on a banking basis. The total of 
all such loans outstanding is now, 
and always has been, negligible.” 


a 


All Penna. Diversion 


To Be Repaid by Sept. 1 


HARRISBURG, Pa. (UTPS).- 
Loans from the motor fund for re- 
lief totaling $22,356,211 will be re- 
paid entirely by the end of August, 
it is announced by secretary of 
highways, Warren Van Dyke. 

There is a balance yet of $5,- 
216,211 to be repaid, $17,140,000 
already having been repaid. The 
leans have been made over a 
period of several years by regular 
and special sessions of the legis- 
lature. 


generally 


occasionally, | 


a few dealers here} 
Such as have been! 


self-amortiz- | 


— 





LANSING. -— Today marks the 
beginning of the 41st year for one 
of the nation’s greatest enter- 
prises—the automotive industry. 

It was exactly 40 years ago to- 
day, on Aug. 21, 1897, that this 
industry’s first commercially suc- 
cessful organization— Oldsmobile 
—was formed in Lansing. At that 
time a group of stockholders em- 
| powered the head of that first 
automobile company “to build one 
carriage in as nearly perfect a 
| manner as possible.” 

Out of that infant organization 
grew the present Oldsmobile di- 
vision of General Motors Sales 
Corp. Also out of that concern 
were to come in later years not 
only precedent, inspiration and 
capital for the rest of the indus- 
try, but also the men who were 
destined to play an all-important 
part in the industry’s develop- 
ment. 

The men who played prominent 
| parts in the early history of the 
Ford Motor Co.—the Dodge 
Brothers—laid the foundation of 
| their fortune through an order 
for 2,000 transmissions placed 
| with their little machine shop by 
| Oldsmobile. In the same manner, 
| the Cadillac Co., headed by Henry 
|M. Leland, attributed its early 
| growth to an order for 2,000 en- 
| gines, placed by Oldsmobile with 
| the Leland-Faulconer Co., of 
| which Leland was president. 
Ransom E. Olds, from whom 
| Oldsmobile derived its name, later 
| organized the Reo Motor Car Co. 
|The late C. B. Wilson, recently 
| prominent in the Willys organiza- 
| tion, was responsible for organiz- 
|ing the Oldsmobile factories for 
| their great production of early 
|days. Roy D. Chapin, F. O. 
| Bezner, Howard E. Coffin, R. B. 
| Jackson and J. J. Brady were 
| associated with Oldsmobile be- 
fore they established the E. R. 
| Thomas Co. at Detroit. This com- 
pany later became the Chalmers 
Co., and afterwards four of these 
five men started the Hudson 
Motor Car Co. 

Ralph M. Owen, one-time fac- 
tory manager of Oldsmobile, left 
the company to produce the first 
Owen car and later the Owen 








| 
| 
| 
| 





Magnetic. R. C. Hupp resigned 
his position as service manager 
|of Oldsmobile to organize the! 


THE FIRST AND THE LATEST. Top is shown the first model 
made by Oldsmobile, which today is celebrating its 40th birthday as 
the oldest successful car firm of the industry. The model, built on 
special order of the board of directors, was built in 1897. Shown below 
is the 1937 Oldsmobile model, more of which were built in a day than 
were assembled ‘in a year in the early days of the company. 


Oldsmobile Will Celebrate 
Its 40th Birthday Saturday 


Hupp Motor Car Co. W. C. Durant 


acquired Oldsmobile for the Gen- | 


eral Motors Co. (later the General 
Motors Corp.). C. W. Nash, who 
later formed the automobile com- 
pany which bears his name, was 
at one time president of Oldsmo- 
bile. Many others who were later 
to assume positions of importance 
in other automotive units received 
their early training at Oldsmobile. 

Thus the company which today 
is celebrating its 40th birthday 


may be considered the parent} é 
| money during the first six months 


company in more ways than one. 

Its first vehicle—the one pro- 
duced “in as nearly perfect a 
manner as possible’—-was com- 
pleted in the year of the com- 
pany’s birth. That car is now 
permanently housed in the Smith- 
sonian Institution at Washington, 
D. C. That first automobile ran 
remarkably well, considering the 
almost insurmountable handicaps 
the young inventors, Olds and 
Frank Clark, of Lansing, worked 
under. 

In 1899, two years after its 
original formation, the industry’s 
oldest concern became the Olds 
Motor Works, and in 1901 its fac- 
tory produced no less than 425 
cars—an almost unbelievable num- 
ber in those days. This total was 
increased to 2,500 cars in 1902, 
4,000 in 1903, and 5,000 in 1904. In 
recent years Olds has been pro- 
ducing more cars in one week 
than in a whole year in the early 
days of its existence. 

New all-time high sales and 
production records were estab- 
lished in 1936, when more than 
200,000 Oldsmobile Sixes and 
Eights were built and sold. New 
record production has been estab- 
lished on 1937 model Oldsmobiles, 
with more than 1,000 cars being 
produced daily. Employment to- 
tals at Oldsmobile reached an all- 
time high at the beginning of 
1937, with more than 12,000 
workers on the job in the Olds- 
mobile plant proper and the Lans- 
ing division of the Fisher body 
Corp. 

Latest forward step of Oldsmo- 
bile was the introduction a few 
months ago of the new automatic 
safety transmission, a new type of 
automatic gear shift which is said 
to reduce driving to its simplest, 
safest and most economical terms. 


|}after a 





Buick to Begin 
Output of 1938 
Models Aug. 23 


FLINT. — Production of 1938 
model Buicks will begin Aug. 23, 
10-day shutdown, the 
shortest in company history for 
change-over to new models, ac- 
cording to W. F. Hufstader, gen- 
eral sales manager of the Buick 
division of General Motors Corp. 

The factory this week shipped 
the last: of the 220,353 cars pro- 
duced during the 1937 model year. 


| This was a gain of 51,757 units, or 


30 per cent, over the 1936 model 


| production of 168,596 cars. 


When Buick stopped work last 


| Friday on the 1937 cars, produc- 


tion still was running at the rate 


| of 1,200 a day, with the factory 
| unable to turn out enough cars 
| to fill orders. Carried over into the 
1938 season is a backlog of around 
| 6,000 unfilled orders for 1937 cars; 
| of these, 4,500 are retail orders, 
| upon which the consumer already 
| has made a deposit. This was a 


record carry-over. 

According to Hufstader, Buick 
sales this year could have sub- 
stantially surpassed its production 
schedule of 240,000 cars if the 45- 
day strike of this spring had not 
interfered. As many as 265,000 
of the 1937 models could have been 
sold if they could have been pro- 
duced, he declared. 

End-of-season sales are estab- 
lishing post-depression highs, with 
retail deliveries during the first 10 
days of August totaling 5,898, 
against 3,654 a year ago. For July, 
retail domestic deliveries exceeded 
those of June for the first time in 
the company’s history totaling 22,- 
065 cars, against 20,739 in June 
and 14,773 in July of last year. 

Buick dealers, Hufstader said 
have only 28 days’ supplies of 
used cars on hand, or about the 
same as a year ago, despite the 
sharp gains in new car sales and 
consequent sharp gains in trade- 
ins. Dealers’ report to the factory 
show that used car losses were 
substantially reduced during the 
current model year. 

About 98 per cent of all Buick 
dealers, large and small, made 


of the 1937 calendar year, their « 
total net profits were about 40 i 
per cent ahead of the like 1936 # 
period, Hufstader stated. As @ ) 
group the dealers have not had a’ 
single unprofitable month during » 
the model year, he said. 


Sale of Pontiacs 
Sets Net High in 
10 Days of Aug. 


PONTIAC.—Pontiac retail deliv- 
eries are continuing at a record- 
breaking mid-summer rate, en- 
abling the company to maintain 
its position of fifth in the industry 
for the year, according to C. P. 
Simpson, general sales manager. 

During the first 10 days of 
August, Pontiac dealers delivered 
7,929 new cars compared to 5,057 
for the first 10 days of July and 
4,335 for the first 10 days of Au- 
gust of last year. This figure ex- 
ceeds the next highest first 10 
days of August, which was in 
1928, by 1,536 cars, he said. 

Although deliveries will fall off 
somewhat the last part of this 
month, Simpson estimates that 
20,000 new cars will go into the 
hands of owners by Sept. 1, which 
will compare with 12,274 for the 
month a year ago. Whatever de- 
clines take place will be entirely 
seasonal in nature, he says. 


Sells Plant 
MEMPHIS.—The Rotary Lift 
Co., manufacturers of hydraulic 
lifting machinery, has sold its 
manufacturing facilities here to 
a Delaware corporation carrying 
the same name, 
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NADA Urges Shorter Installment-Paying Period 


Curtailing of Capital Loans 


To Dealers Also Advocated 


DETROIT. — Efforts to place 
ear financing on a firmer basis 
through shortening of installment | 
paying periods and curtailing of | 
capital loans to dealers, is urged 
upon sales finance companies in a| 
resolution adopted by the execu- 
tive committee of the National} 
Automobile Dealers Assn. 

The general practice by dealers 
and finance companies of grant- 
ing long-term financing, with low | 
down payments, has reached a 
crucial point, according to A. N. 
Benson, general manager of| 
NADA. 

Long-term financing, he said, | 
may have been necessary during | 
the depression to stimulate sales, 
but now, with business conditions 
approaching normal, is the time} 
to return to safe credit con- 
ditions. 

The resolution follows: 

“A close study, plus an inti- | 
mate knowledge of the problems} 
confronting the automobile deal-| 
ers of the United States con-| 
vinces the executive committee of | 
the NADA, that among the most} 
damaging influences that have}! 
been exerted in recent years and| 





le 
if 
| 


flected by the extending of the in-|f 


stallment paying period of the re- 
tail conditional sales contracts | 
which has usually been accom- 
panied by the shortening of the 
down-payments. 

“This has resulted in many in- 
stances in the unsound extension 
of credit that has proven to be 
detrimental to the retail pur- 
chaser and to the selling dealer 
and consequently to the industry. 

“A merchandising industry can 
only be as strong as its mer-| 


| chants, and the practice followed 


by finance corporations in recent 
years in making capital loans to 
individuals for the purpose of 


establishing such persons as auto- | 


mobile dealers has resulted in a 
lowering of the calibre of many 
dealerships with the natural re- 


sults that business practices of | § 


such dealers are in violation of 
sound business principles to a de- 
gree that it has been most in- 
jurious to the merchants with 
adequate capital and consequent- 
ly injurious to the industry; 

“Be it resolved that the NADA 
plead with the National Assn. of 
Sales Finance companies and the 


i d 
that have materially weakene | American Finance Conference to 


the retailing structure of the tend i ( 
automobile industry in this coun-|©*t¢M@ a vigorous influence on 
their members to curtail the in- 


try, has been the inflation of | ‘ I L 
credit by finance interests as re- stallment paying period of retail 


oo - 4 period more con- 
. | sistent with the sound principles 
Chrysler Adding 

185,000 Sq. Feet 


| governing the extension of credit; 
To Factory Areas 


| “And be it further resolved that 
| the National Assn. of Sales Fi- 

DETROIT.—Expansion now in 
progress in both the body an 


|mance companies and the Ameri- 
|can Finance Conference be asked 
manufacturing plants of the 
Chrysler division here will give 


to urge their members to curtail 
|the making of capital loans 
110,000 square feet of production 
floor area in the Chrysler plant 
and 75,000 additional square feet . ] 
in the adjacent Kercheval body | the protection of capital, and con- 
plant, acording to David A. | Sequently injurious to the best in- 
Wallace president. | terests of the automotive industry 


“A great percentage of this in- 
creased area is allotted to our 
machining operations,” said Wal-| 
lace. “The building extension is 
to be equipped with the latest} 
type of machinery fand will have | 
the most modern and efficient | 
lighting system known to the in-| 
dustry. Our experience has proved | 
that nothing is more conducive to | 
efficiency and high quality work | aie 
than proper lighting and ample} ALLENTOWN, Pa.—More than 
space for the operatives. |400 dealers from this vicinity 

“In the Kercheval body plant,| heard an outline of the new Penn- 
where we build all-steel bodies,| sylvania state law, designed to 
expansion has kept pace with that | oust chiselers in the automotive 
of the Chrysler plant. To meet| business, at a dinner meeting in 
the demands of 1938 we have! the Americus hotel here Monday 
found it necessary to construct; night. The meeting was sponsored 
additional building totaling 75,000; by the Allentown Automotive 
square feet of floor space. These | Assn. 
new buildings will house our body-| Fear that the measure will be 
in-the-white assembly operations,;| detrimental to dealers in close 
comprising the automatic welders; proximity to nearby states was 
where our bodies are constructed|/allayed by William D. Teefy, 
and the storage of material ahead| chairman of the newly-formed 
of these operations.” commission to administer the law, | 

The Chrysler Corp. at the same/ and by Edward Neumoyer, secre- 
time announced the purchase of| tary. Provisions of the new law| 


|the hope that such curtailment 
will result in protecting the in- 
dustry against the danger of deal- 
ers indulging in business prac- 
tices that are not in keeping with 


nation,” 


400 Pa. Reales 
Hear Outline of 
New State Law 


|through used car wholesale fi-| 
q|mancing or other methods with| 


and the economic welfare of the | 





A GENERAL VIEW OF THE HUGE CROWD, which witnessed the 
annual running of the All-American Soap Box Derby at Akron last 
Sunday, is given in the two top pictures here. Top shows part of 
crowd on track after finish of derby, while second-from-top photo 
shows the “Parade of Champions” from 120 cities, which opened fes- 
tivities. Second from bottom, C. P. Fisken, advertising manager of 
Chevrolet which sponsors the event in conjunction with leading news- 
papers, presents the international trophy to Robert Ballard, 12, of 
| White Plains, N. Y., winner of the derby. Bottom, Felix Doran jr., 
assistant general sales manager of Chevrolet, receives an Indian 
headdress from Louis Adams, Indian boy champion from Petoskey, 
Michigan. 


Hudson’s Sales in August 





the old Graham-Paige plant for'| 


$375,000. It will be used for 


storage. 


Pontiac Names Voelker 


Setting Light-Year Record 
regulating resale of used cars, | -— 


| were outlined in full. | DETROIT.—Sales of Hudson 


Other speakers included J. E. Du- | automobiles for the first half of 
| laney, Charles M. Ruhe, president August are higher than for eight 
lof the Allentown association; | Years, reports William R. Tracy, 
| John C. Morelick, secretary of the| Vice-president in charge of sales 
| association; Capt. Charles Quarles| Of the Hudson Motor Car Co. 


jing the 


Head School Instructor 

PONTIAC.—Appointment of| assistant director of the state| “Our total sales for the first 
Fred A. Voelker as chief instruc-| bureau of safety and Jackson E.| two weeks of August of this year 
tor in the new apprentice training | Scarl. | were 4,644 ears,” Tracy said. 
school of the Pontiac Motor divi-| Guests included John A. Rupp,|. His is over 20 per cent higher 
sion of General Motors is an-/ president of the L. V. Motor Club; | than sales of the same period 
nounced by H. J. Klingler, gen-| Ad Seltz, of Philadelphia; and| !@st year and, in fact, exceeds the 
eral manager. _|Claude Klugh, secretary-manager | Sle during the same period for 

Voelker, who has had extensive| of the Pennsylvania Automotive | very year back to 1929. | 
practical as well = Se Assn. 5 art ey eee oe & 
training in vocational work, ex- | conti ion $ 3 Vv 
pects to start the first students on | throughout the late summer and 
ie” seterente, gupialtone ans} Sashes etek he amd oe’ 
fall. Meanwhile, applications sie | MANSFIELD, Os—Joseph B. Mont-| Aue 14 exceed the sales made 
still being receive rom boys gomery, formerly with the Bethlehem d r ‘toe tom Gent fell eoncten | 
to 19 years old who want to be/ Steel Corp., has been appointed viee- | uring the two eeks in 
considered for this four-year! president in charge of sales of the| July. 
course. Empire Steel & Tinplate Co. From all parts of the country 


Gets New Post 





we are receiving reports of good 
crop expectations with fine prices 


| for farm products, This will be an 


important influence in maintain- 
present strong demand 
for our cars.” 
New Regional Show 
Disapproved by MEMA 

NEW YORK.—In a bulletin to 
members this week, the Motor 
and Equipment Manufacturers 
Assn. disapproved the new Auto- 
Parts, Equipment and Mainte- 
nance exposition scheduled for 
Oct. 26-29 here. 

The show, sponsored by Auto- 
motive Wholesalers, Inc., was 
disapproved on the grounds that 
such regional expositions are 
“unwanted, superfluous, undesir- 
able and unprofitable.” 


N. Y. Boy Wins 
Title in Annual 


Soap Box Derby 


AKRON. — Bobby Ballard, 12- 
year-old boy from White Plains, 
N. Y., was crowned national and 
international champion in_ the 
fourth annual running of the All- 
American Soap Box Derby here 
last Sunday. 


The race, sponsored by Chevro- 
let in conjunction with 120 lead- 
ing newspapers throughout the 
United States, drew a_ record 
crowd of approximately 100,000 to 
Derby Downs, just outside the Ak- 
ron airport. 

Ballard set the fast time of 29.28 
seconds for the 1,175-foot course 
and won a four-year college schol- 
arship, awarded by Chevrolet, for 
his fast driving. Other national 
championship prizes included the 
M. E. Coyle Award, a silver trophy 
and a gold medal, diamond set. 

For his victory over champions 
from South Africa, Canada, and 
the Hawaiian Islands in the inter- 
national event, Bobby won a big 
silver trophy. He also won the 
Indianapolis Speedway Award, a 
silver trophy, for scoring the 
fastest heat of the day. 

Second place in the national 
championship race went to Ken- 
neth Richardson, another 12-year- 
old, from Detroit, who won a 
Master DeLuxe Chevrolet coach, 
the second place silver trophy and 
a silver medal, ruby set. 

John Sigmans jr., of Bethlehem, 
Pa., won a Master Chevrolet 
coach for placing third in the na- 
tional finals. The third place na- 
tional silver trophy and a bronze 
medal, sapphire set, were also 
awarded to him. Fourth place 
went to Chester Plegge, of St. 
Louis, along with a silver trophy. 
The fifth place trophy was cap- 
tured by Hugh Flury jr., of 
Atlanta. 

Many special awards were pre- 
sented to the young finalists. The 
Cc. F. Kettering Award for the 
best designed car went to Robert 
Bennett, of Jamaica, L. I., N. Y.; 
the Chevrolet silver trophy for the 
best upholstered car was awarded 
to Billy Kindrick, of North Little 
Rock, Ark.; the Chevrolet silver 
trophy for the best designed 
brakes went to Waldron Stemm, 
of Scotia, N. Y.; and the award 
for the fastest heat of the day 
went to Ballard. 

Danny Wege, from Kroonstad, 
South Africa, and John Feiteria 
jr., from Maui, Hawaii, won silver 
trophies for placing second and 
third respectively in the interna- 
tional event. 


U.S. Foreign Sales 
Of Cars, Trucks 
[Are 28% Over °36 


NEW YORK. —Sales of Amer- 
ican motor vehicles in overseas 
markets during the first six 
months of this year amounted to 
376,465 units, a gain of 28 per 
cent over the same period last 
year, according to the Automobile 
Manufacturers’ Assn. 

Demand for passenger cars to- 
talled 247,199 units, an increase of 
24 per cent, with the Union of 
South Africa, Australia and Bel- 
gium occupying the first three im- 
portant market positions. 

Truck sales numbered 129,266 
units, an increase of 36 per cent, 
with Japan as chief purchaser, 
followed by Belgium, Mexico and 
Argentina. 


George R. Bott 


STAMFORD, Conn.—George R. 
Bott, chief engineer and a director 
of Norma-Hoffman Bearings Corp., 
Stamford, died of heart failure, Aug. 
14, at his summer home in New 
Canaan, Conn. He was 58 years old 
and had been a resident of Stamford 
for 13 years. 
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Time Payments and Prices 


oe or not the practice of extending time pay- 
ments over a period greater than 18 months on new 
cars and 12 months on used cars holds serious potential- 
ities still, remains to be seen. Extension of credit for 
periods of 24 to 30 months already has been in effect long 
enough to have given some real experience on reposses- 
sions and defalcations. This experience has not been bad. 


On the other hand, consideration must be given to the 
fact that business has been ascending and employment 
increasing during the period. While naturally we look with 
hope for a continuation of this trend in the future, two 
years or two and one-half years is a long time to look for- 
ward, and contracts against incomes of 1939 and 1940 may 
be just a little too optimistic. Present prospects would 
seem to indicate that such contracts would be sound but, 
if saner contracts for shorter periods can be written with- 
out loss of sales, so much the better. 


From the buyer’s standpoint, it can easily be pointed 
out that the shorter period is to his advantage and to a 
good extent through this method the present trend to 
higher car prices can be circumvented. For instance, at 6 
per cent the buyer who is carrying a $1,000 balance on his 
car for two years pays $120 finance costs. By completing 
his payments in one year this cost would be reduced to 
$60, and the $60 saved would offset the $60 increase in 
price which already has been effected by most companies 
on cars of such value. The same saving could be applied 
proportionately against current price increases, regardless 
of the size of the balance carried. This may offer a way 
for the dealer to avoid over-extension of credit without 
ruffing his prospect’s feelings. 


Diversion 

pans 1936 the several states that compose this 

union of ours dipped into road funds to the extent of 
$169,344,000. This grab was $22,202,000 bigger than that 
of 1935. The business of tax diversion thus has shown 
a pickup corresponding to, if not better than the pickup 
in other lines of endeavor. Out of each dollar collected for 
highways, 16 cents went astray. 


Efforts of the federal government to curb this pernicious 
practice among states under the terms of the Hayden- 
Cartwright Act we hope will at least cause pause among 
these greedy. However, in our opinion, the most effective 
step is through an aroused motorist body within each 
state demanding constitutional amendments to halt this 
stealing for evermore. 


Registrations 


se OM apologizes to its readers for its inability in the 
future to publish new car registrations from Wiscon- 
sin. Publication of this vital information to dealers is 
banned under a recent law enacted in that state. In our 
opinion this law is unfortunate since it deprives dealers in 
the state of authentic records by which to judge the trends 
in the business in which they are engaged. History records 
no single instance where the suppression of facts has pro- 
tected the innocent. We do not expect the historians of the 
future to be more successful in finding such a case than 
they have in the past. 


By GEORGE M. SLOCUM 


MAYBE IT’S Here’s a somewhat 
THE crazy idea which I 
WEATHER! am glad to give 
space to, if for no 

other reason than it seems to be 
100 per cent original. If it appeals 
to any of you, the genius who con- 
ceived it might willingly come out 
from under cover and if it is not 
original I will be the first pub- 
licly to call him a “plagarist.” The 
idea is: To so amend the present 
income tax law that money paid 
by the individual tax payer to any 
other person for wages, employ- 
ment or hire would be a deductible 
item from his gross income re- 


turn. 
* * * 


IF THAT IS not clear perhaps a 
simple example will let you begin 
to catch a glimpse of the “big” 
idea, so to wit: If during the 
course of a year I employ one 
maid, one chauffeur and a gar- 
dener, the total amount which I 
paid these helpers would be de- 
ductible from my net income. Per- 
haps because of the present in- 
come tax load I cannot employ 
but two of these persons on full 
or part time, whereas under the 
proposed plan I would be en- 
couraged to employ another per- 
son AND THUS REDUCE BY 
ONE THE NUMBER OF UNEM- 
PLOYED IN THIS COUNTRY! 


+* * * 


DOES IT BEGIN to make 
sense? If it does in this simple 
example you can begin to spread 
out into the endless chain of pos- 
sibilities which it seems to me to 
offer. Today, if I should decide to 
build a house, a barn, or a sea- 
going yacht for that matter, the 
final cost to me would not only be 
the price of the materials and the 
labor, but an added percentage 
represented by whatever part of 
my net income I have to pay the 
income tax collector. Whether I 
am in the 5 per cent or the 70 per 
cent bracket makes no difference, 
I must add just that per cent to 
every dollar I spend from my net 
income—A LTHOUGH IN SO 
SPENDING I AM HELPING TO 
GIVE BMPLOYMENT WHICH 
IN TURN HELPS TO REDUCE 
THE UNEMPLOYMENT LOAD 
WHICH NOW SADDLES OUR 
GOVERNMENT. 


* * * 


THE MOST DISCOURAGING 
news which I read on my return 
to these shores a few weeks ago, 
was an analysis, I believe in B. C. 
Forbes’ column, in which he 
pointed out that the wave of home 
building had suffered a major set- 
back because of the almost pro- 
hibitive costs of labor in the 
building trades. The farmer, the 
factory worker and the white- 
collared gentry simply could not 
meet the demands of skilled labor. 
They cannot afford to pay from 
$1.50 to $2 per hour when they 
themselves may not be earning 
that much. What discouraged me 
was that it was a repetition of the 
same story which I had heard in 
England and Scotland, where, if 
they do have a “New Deal,” they 
cannot blame it by name, at least, 
for their condition. 

* * a 


OUR SAVINGS BANKS and 
investment trusts are bulging with 
spendable cash, owned by men 
and women who are hardly en- 
couraged to spend it, when they 
must add the income tax penalty 
they have already paid, to the cost 
of what they are buying. If by the 
simple method of removing that 
penalty you can encourage the 
individual to give employment to 
more people, you are not break- 
ing the very log-jam that now 
threatens us, then I am crazy or 
maybe its just the weather! Which 
do you think?—-G.M.S. 
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A Little Too Much Canvas 


In This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Great Help 

Let me congratulate you again 
on the Fourth Edition of the 
Automotive Almanac for 1937. It 
is a swell job and a great help to 
the automotive industry. — Pat 
O’Dea, Packard, Detroit, Mich. 


Bow 


Have just received the Fourth | 


Edition of your Automotive Al- 
manac. 
Please step out from the wings, 


hat in hand, to take another bow. | 


—Gordon Hebert, manager, auto- 
motive advertising, The Times- 
Picayune Publishing Co, New 
Orleans. 


Comprehensive 

Allow me to offer congratula- 
tions upon the Fourth Automotive 
Daily News Almanac for 1937, for 
the comprehensive Statistical 
treatment of the industry, the 
editorial, and the general mechan- 
ical get-up of it. 

Starting with those four passen- 
ger cars that were registered in 
1895, and coming down to the 
24,197,685 registered in 1936, the 
edition lets nothing get away.—R. 
D. Sangster, manager, industrial 
department, Los Angeles Chamber 
of Commerce. 


Correction 

I would like to ask your co- 
operation in correcting an error 
in the Aug. 7 issue of your Auto- 
motive Daily News, on page 10, 
where the story on the drawing 
for show space is referred to as 
an “announcement by Ned Chal- 
fant, executive vice-president of 
ASI.” The ASI show is sponsored 
by three associations, MEWA, 
MEMA, and NSPA. 

All news stories relative to the 
ASI show come to you from the 
sub-committee on publicity estab- 
lished by the joint operating com- 
mittee. Each of the three associ- 


ations has a part in the publicity | 


program. My job has been to pre- 
pare these press releases with re- 
gard to the show, but it is as a 
member of the sub-committee, not 
as an executive at NSPA. Chal- 
fant has no official connection 








with the promotion of the ASI 
show.—Jerry Wellman, manager 
of publicity, National Standard 
Parts Assn., Detroit. 


Check 


I had no idea you were going 


| to publish my “story” verbatim, 


(See “Sparks” July 24.) It is O. K. 
with me: only, of course, send me 
the check for space on the “story” 
when you ao to it. Please 
have your office mail me another 
copy of the issue. I want to send 
one to Louis Block. 

Thank God our hotels are open- 
ing today, after being closed for 
90 days! You can imagine what a 
celebration it will be—like New 
Year’s and Christmas Eve. It is a 
great relief, as we all hope and 
trust that business in San Fran- 
cisco will now commence to pick 
up. If it doesn’t, it will be just too 
bad for a lot of automobile deal- 
ers and many other lines of busi- 
ness.—Wm. L. Hughson (Ford) 
San Francisco. 


No Trade-ins 


Acting on the belief that “What- 
ever Helps the Automobile Dealer 
Helps All,” and in the light of 20 
years’ experience, I would like to 
offer a suggestion, through you, to 
all dealers to consider the follow- 
ing proposal: 

That a committee of 100 vol- 
unteer to meet during Sep- 
tember in some city convenient to 
all, and at their own expense. 
2 Deposit $50 with you as a 
guarantee of appearance, but 
refunded if this suggestion fails, 
or the meeting is held and the 
dealer attends. 
3 Study the prospect of discon- 
tinuing the present method of 
trading used cars on new ones and 
substitute a no-trade policy. 
No other matter to be dis- 
cussed. 

It is evident that some change 
in the method of selling will have 
to be adopted, as all past attempts 
to control allowances have failed, 
and present methods are impos- 
sible—M. J. Moore, president, L 
M. Potter Co., Inc., (Ford) Old 
Forge, Pa. 
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NATIONAL SURVEY SHOWS 
COMPETITION FOR 
AUTOMOTIVE DOLLAR 


2,246 FAMILIES VOTE ON NEXT 
IMPORTANT MAJOR PURCHASE 


AUTO-BUYING LEADS AMONG MEN; 
IN THIRD PLACE AMONG WOMEN 


A survey among 2,246 families, just completed by nine independent research 
companies for Redbook Magazine, in 138 communities scattered all over the 
United States, shows Auto-buying as the next important major purchase the 
man of the house wants to make. Women vote Automobiles the third most 


important purchase, giving Furniture & Rugs, and 
Vacation & Travel, first and second place respectively. Further evidence of new car sales possibilities among 
Redbook families is shown by— 
1. Current car ownership 
Next Important Purchase Percentage 2. Predominant ownership of recent models 
a re pt — pean 3. Plans for new car buying within the next 12 months 
to Make. (First 5 items) Men’s Votes 
Se ——— The same survey (not yet released) shows 796 cars 
AUTOMOBILE 7 per 1,000 Redbook families, of which 74.7 per cent are 
Vacation & Travel 7 three years old, or less—(1937 models alone account 
New Home ; for 19.9 per cent)—definite proof of extensive new car 
Household Repaire ° buying by Redbook families. 
Furniture & Rugs . , And, from answers to the question, ‘‘Are you plan- 
ning to buy a new car within the next 12 months?”’ 
isnt teinsiiiiiiiiileliaiiditiian aceiaiitia the survey shows that 19 per cent of REDBOOK FAMI- 
or Expenditure Woman Wants of Total LIES ARE PLANNING TO BUY A NEW CAR! Figures hard to 
to Make. (First 5 items) Women’s Votes believe? Not when you consider that an even greater 
number bought a new car this year! 

Further details of this survey, such as: ‘‘Makes of 
cars Redbook families now own, and makes they are 
planning to buy,’’ can be had from George Nelson in 
the Fisher Building (Phone Madison 1665). In the 
meantime, you’ll want to remember that Redbook’s 
circulation of 1,117,578 represents a yearly market for 

With an overwhelming vote for Automobile-buying over 200,000 new cars; and that you can reach Redbook 
by men, and with a strong women’s vote, the Redbook families, including both men and women, for only 
audience stands out asa prime market for new car sales. one cent more than $2.00 per page per thousand. 


REDBOOK MAGAZINE 


FISHER BUILDING, DETROIT 230 PARK AVENUE, NEW YORK 


Furniture & Rugs 
Vacation & Travel 
AUTOMOBILE 
Refrigerator 
Household Repairs 
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Oakland Appraisal Bureau System 1 is Abandoned 





Used Car Sales Holding 
Up Well in San Antonio 


SAN ANTONIO.—Used car sales 


held up well here in July, accord- 
ing to figures of the San Antonio 
Automobile Trade Assn. 

The month opened with 1,654 
units on hand, and closed with 
1,590, a total of 1,218 being sold. 
This represented a turnover of 74 
per cent for the month, against 78 
per cent for June. 

Total value of the cars sold dur- 
ing July was $323,887. Turnover 
value was 80 per cent against 93 
per cent for June. Cars sold had 
an average value of $266 against 
$270 for the preceding month. The 
value of the used cars on hand at 
the end of the month was $429,187, 
with an average value per car on 
hand of $270 against $248 for June. 


“HOW FAR THAT LITTLE CANDLE (ifm 


Short 


Comparative figures reveal that 
during June 1,281 units were sold 
with a unit turnover of 78 per 
cent for a total value of $347,084. 
For July, 1936, 1,155 cars were 
sold during the month for a unit 
turnover of 102 per cent, with a 
total value of $294,222, a turnover 
value of 93 per cent, and an aver- 
age value of $255 per unit. 

For July, 1935, figures show 
that 963 units were sold during 
that month for a unit turnover of 
89 per cent, a total value of $244,- 
084, a turnover value of 90 per 
cent, and an average unit value of 
$253 per car. 

During July of this year dealers 
reported 97 units junked by seven 
firms for a total value of $1,805, 


Cut 


to a sale 





dustries committee. 


and an average value of $18 per | Dealers Weigh Proposal 


For State Used Car Board 


unit against 34 units junked in 
July, 1936, by four firms with a 
total value of $780, and an average 
value of $22. 

A total of 19 dealers reported, 
and the month closed with a total 
of 1,590 cars on hand. 


August is expected to show an 
improvement over these figures as 
a number of the dealers are mak- 
ing energetic efforts to reduce 
their stocks. 


Petroleum Investment 


NEW YORK.—To supply motor- 
ists with gasoline, oil and lubricants, 
as well as asphaltic materials for 
building roads, the petroleum indus- 
try has had to make an investment 
of approximately $490 for every 
motor vehicle in the United States, 
reports the American petroleum in- 





OAKLAND, Calif. —Oakland’s| appr s 
appraisal bureau, which at one 
time was county-wide in scope 
and claimed the unqualified sup- 
port of approximately 85 per cent 
of all the Alameda county dealers, 
has been dissolved. 

For about six months the 
bureau functioned with efficiency 
and to the satisfaction of a large 
majority of the dealers of the 
metropolitan Oakland area. How- 
ever, the bureau never did have 
100 per cent allegiance, and when 
some of the “loyalists” went over 
to the “insurgents” the experi- 
ment failed. 


There is now some talk of a 
state-wide used car appraisal com- 
mission. It may be that an at- 
tempt will be made to regulate 





THROWS HIS BEAMS” 





LOT OF CARS are going to be 

sold this year, and the first 
people to buy them are the ones who 
are first “‘in” on everything else. The 
people who are dressed in the latest 
fashions, inhabit the newest resorts, 
travel via the best streamlined planes 
and trains, ride in the best-looking 
new cars. For news of new things, 
134,000 of these alerts look to The 
New Yorker each week. 

Not all the 134,000 who read he 
New Yorker live in New York. They 
live across the country—in 41 major 
trading areas which comprise 80% of 
the marginal buying power—all 
come in excess of $5000. In these areas 
leading car makers made 47% to 83% 


of their sales in 1936. In these same 
areas they will make most of their 
1937-8 sales. And in these areas as 
much as 85% of The New Yorker’s 
circulation is concentrated. 

This is nothing new to Chevrolet, 
Buick, DeSoto, Plymouth, Cadillac 
and Hudson, Lincoln, Packard and 


w YORK MOTOR 
we SHOW ISSUE 
Dated Oct. 30 
_.Out Oct. 27 


others who have used The New Yorker 
as a wedge to mass sales for years. 
They know that once they sell the 
style-setters the others follow. 

These days when you’re working 
your way into a better sales position, 
remember that The New Yorker sells 
the people other people copy. 


NEW YORKER 


25 WEST 43rd STREET, NEW YORK 


SELLS THE PEOPLE OTHER PEOPLE COPY 


appraisals by state law ‘theeuile 
adoption of a plan similar to the 
one recently adopted in Penn- 
sylvania. 

George S. Daniels, vice-presi- 
dent of Daniels-Wells, Inc., Pon- 
tiac, says all used car appraisal 
bureaus are doomed to failure. 
In support of this opinion he 
points to the failures of bureaus 
that a short time ago flourished 
in various parts of California. 

Phil Davis, veteran Chrysler- 
Plymouth dealer of this city, says 
he was sorry to see the bureau 
pass out, but in his opinion “a 
bureau or any other appraisal au- 
thority has just about as much 
chance as the Eighteenth Amend- 
ment because you can’t change 
human nature.” 


“I was all for the bureau while: 
it was in operation,” said Davis, 
“and it was a good thing. Of 
course, there was chiseling going 
on all the time, but in spite of 
that the bureau did a lot of good. 
The public became educated to 
accept the appraisals as made, be- 
lieving that the bureau had the 
unanimous support of all dealers 
in the region. The cases of 
chiseling were so few, compared 
with the bureau’s scope, that only 
a very small percentage of the 
prospects became aware of the 
fact that opportunities for them 
to go ‘shopping’ existed. But while 
I recognize the good the bureau 
did, my personal opinion is that 
it was doomed to failure from the 
beginning. ‘Self preservation is 
the first law of nature.’ When the 
pressure of a clean-up is felt by 
a dealer the natural thing for him 
to do is think in terms of self 
preservation, codes and bureaus 
notwithstanding. 


‘Volume Pressure’ 
Kills New Calif. 
Appraisal Bureau 


SANTA ROSA, Calif—The ap- 
praisal bureau maintained by 
automotive dealers of Sonoma 
and Mendocino counties for the 
past six months, has been tossed 
into the discard, “a victim of 
pressure for volume.” 

During the time the bureau was 
in operation its efficiency was 
lauded by the dealers of the area. 
With headquarters in this city, 
the operation of the bureau ex- 
tended throughout the two coun- 
ties. 

Pressure for volume was given 
as the reason for the “washout” 
of the bureau. It is claimed that 
a majority of the dealers in the 
territory are still in favor of an 
appraisal authority and would 
subscribe to a revival. However, 
without 100 per cent support of 
the dealers the movement was 
doomed to failure previously, and 
it is doubtful if an effort will be 
made to revive this dealer ac- 
tivity here after the clean-up 
period. 


1937 Willys Protected 


By Body Lines Patent 
TOLEDO.—The body design of 
the 1937 Willys is covered by a 
design patent, according to David 
R. Wilson, president of Willys- 
Qverland Motors, Inc. 

The design patent protects the 
manufacturers against infringe- 
ment on the general contour of 
the hood, the type of design used 
in the body which permits un- 
usual room in the interior of the 
car and on the general lines of 
the completely assembled body 
units. 
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or 


Do. new car sales 
need a dealer? 








The prospect may be sold on the car 
but you cannot list him on the sales 
sheet if he cannot get to a dealer. 
New car selling. is primarily re- 
tailing. Each transaction involves a 
dealer and a customer. The closer 
you bring them together, the more 
sales the dealer—and you—will make. 


You can do it more effectively 
through one advertising medium than 
through any other. New car adver- 
tising pays out best when it appears 
in the newspaper—the mainstay of 
retailers. 

Newspaper advertising closes the 
circuit between seller and buyer at 
the most propitious time and place 
to make the sale. 

Newspaper advertising exerts 
strong localized selling pressure upon 
all the prospects who can possibly 
get to a dealer to buy. 

Chicago is a good market in which 
to localize new car advertising. Sales 
are good and the outlook fine. Vol- 
ume is great enough to support a 
strong campaign. 


Localized advertising in the Chi- 
cago Tribune costs comparatively 
little. Per hundred thousand circu- 
lation, Tribune rates are among the 
lowest in the publishing business. 


Practically as many metropolitan 
Chicago families read the Tribune as 
read any two other Chicago news- 
papers combined. 


Tribune readers make up Chicago’s 
largest newspaper audience, and 
they represent the largest known 
group of prospects for new cars in 
this market. 

The Tribune is the only Chicago 
newspaper which delivers majority . 
coverage of all the families in Chi- 
cago and suburbs. Its full-market 
circulation penetrates all buying 
classes—regardless of age, income or 
social status. 


* > 
Chicago Tribune 
WORLD'S GREATEST NEWSPAPER 
TRIBUNE TOWER, CHICAGO 


220 E. 42ND STREET, NEW YORK 
5-167 GENERAL MOTORS BLDG., DETROIT 
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N. J. Legislature Urged to Ban Further Diversion 








Work is Started on GM’s 
Trenton Ternstedt Plant 


TRENTON, N. J.—With the 
award of the construction con- 
tract earlier this week to John 
McShain, Trenton and Philadel- 
phia builder, grading work on the 
90-acre tract for the new plant of 
General Motor’s Ternstedt divi- 
sion in Ewing Township here got 
under way Wednesday. E. F. 
Fisher, Fisher Body general man- 
ager, announced that present 
plans call for the new plant to 
begin production around the first 
of the year ,and that Robert E. 
Weinert, of Detroit, currently as- 
sistant to the general manager of 
Ternstedt, will come here as plant 
manager. 


It was made known that the 
$2,000,000 automobile hardware 


plant here will employ 3,000 
workers at peak production; 
workefs drawn from this vicinity 
as far as possible. Selection of 
plant construction workers will 


be up to the builder. Plans call | 


for a two-story front building for 
offices and a one-story plant unit 
affording nearly 900,000 square 
feet of floor space. 


Among other executives who 
will be transferred here from De- 
troit are Paul L. Jones, factory 
manager; George H. Holthaus, 
resident comptroller; Leo R. 
Shreiner, production manager, 
and J. B. Flynn, standards engi- 
neer. 

Weinert, new plant manager 
here, was graduated from Cornell 


University in 1909 as a mechani- 
cal engineer. He was first em- 
ployed as a mechanic by Richards 
& Co., an Atlas Powder subsidi- 
j}ary, later becoming chief engi- 
neer and assistant superintendent. 
| During the War he was a first 
lieutenant in the Chemical War- 
fare Service 
charge of mechanical 
He joined GM in 1933 after serv- 
ing as assistant superintendent, 


Co., Richmond Hill, N. Y., since 
the Ternstedt Division general 


manager since 1935. 


Purchase Autocars 
ARDMORE, Pa.—Eighteen model 
S Autocar trucks have been pur- 
chased by the New York state de- 
partment of public works. This 
model is a 170-inch wheelbase con- 





ventional type dump truck, con- 
vertible for use as a snow plow. 


—the LARGEST issue 
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To those advertisers who helped to establish 


this record we say— ‘Thank You”’. 
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and an assistant in | 
research. | 


plant manager and manufacturing | 
executive with William Demuth & | 


1919. He had been assistant to} 


sa: State Grange Mi Makes Plea 
After Loss of $250,000 


TRENTON, N. J.—A plea to all 


New Jersey motor vehicle users 
|to demand that the state legis- 
| lature act favorably on a referen- 
;dum for a state constitutional 
| amendment to prohibit any fur- 
ther diversion of state highway 
revenues was issued here this 
week by David H. Agans, master 
of the New Jersey state grange. 

Agans’ action came shortly af- 
ter New Jersey was notified by 
the U. S. department of agricul- 
ture that $250,000 has been clipped 
from its 1937 fiscal federal road 
bureau grant as a penalty for di- 
verting highway revenues into 
other channels. 

“Motorist taxpayers are entitled 
to an expression of opinion and 
this question of equity should go 
on the ballot,” Agans declared. 


Agans pointed out that the de- 
duction next year will be $1,013,273 
unless some legislative steps are 
taken to return the motorists’ tax 
revenues diverted by the 1937 leg- 
islature, and that the problem 
was of particular gravity to the 
farmer because the deduction af- 
fects not only federal aid for pri- 
mary roads, but also secondary 
roads and grade crossing elimina- 
tions. 

“A basic purpose of the federal 

highway program is to aid the 
states in building farm-to-market 
roads,” Agans continued, “thereby 
helping the farmer to market his 
| crops and to lower the costs of 
| such farm products to the general 
| public through improved trans- 
| portation. 
| “The farmers of this state pay 
|}a substantial part of $40,000,000 
collected by the state in the form 
of gasoline taxes and registration 
fees to be used by the state for 
the construction and maintenance 
| of roads. Diversion of such funds 
to non-highway purposes is un- 
mistakably unfair to the farmers 
of our state, as well as unjust to 
the motorist taxpayers. When that 
diversion results in a further loss 
of road funds through the with- 
drawal of allocated funds by the 
federal government, the farmers 
are getting two kicks in the 
breeches from the diversion prac- 
tices of the legislature. Clearly, 
the time has come when a halt 
should be called to the misap- 
propriation of highway funds. 

“When the United States depart- 
ment of agriculture placed a pen- 


3 UAW Employes 
Fired by Chrysler 


DETROIT. — After a trial be- 
fore a joint session of Chrysler 
executive and UAW leaders, three 
UAW employes of the Plymouth 
division of Chrysler Corp. were 
discharged for participating in a 
disturbance here at the Plymouth 
plant, Aug. 4. A fourth UAW man 
was exonerated. 

Rioting had flared after the 
alleged attack made by UAW 
members on officials of the In- 
dependent Assn. of Chrysler Em- 
ployes. 

The Plymouth plant in Lynch 
road, employing 11,000 men; 7,000 
Briggs Body men who make 
Plymouth bodies and 2,000 who 
worked in a section of the Dodge 
plant which makes Plymouth 
parts were idle for four days as 
a result of the riot. 








Firestone » Bays Acreage 


For Memphis Expansion 
| MEMPHIS, "lean = he Fire- 
| stone Tire & Rubber Co. has pur- 
chased 7% acres of property 
here, across the street from its 
present plant. 

There is no immediate plans 
for the site. Expansion is planned 
after the county widens More- 
head St., Raymond Firestone, 
local manager, said. Cost of site 
was about $30,000. 


alty of $250,000 in subtracted fed- 
eral aid funds to New Jersey, it 
accompanied the fine with a warn- 
ing that if this state persists in 
its diversion practices, the full 
penalty will be assessed as called 
for by Section 12 of the Hayden- 
Cartwright act. 


“The $250,000 deduction, cover- 
ing as it does the diversion of 
highway funds prior to 1937, finds 
New Jersey in a position where 
the federal government must 
make a deduction next year for 
the legislative action of 1937 in 
diverting $7,917,660. Our legisla- 
ture should realize by this time 
that the federal government 
means business and that some 
corrective legislation is necessary 
at the November session of legis- 
lature in order to save for the mo- 
toring public a million dollars in 
road funds next year.” 


Ruling on Fog 
Lamps Obtained 
By Phila. Club 


PHILADELPHIA. — Pennsyl- 
vania motorists, whose cars are 
equipped with “adverse weather 
lamps” (fog lights), have been in 
a real fog since the passage of a 
recent law affecting these lamps. 

In an effort to clear up the 
situation, the Automobile Club of 
Philadelphia, AAA, appealed to 
the department of revenue in 
Harrisburg for a ruling. S. Wes- 
ton Scott, director of safety, re- 
plied to the club and among other 
things said: 

“All ‘adverse weather lamps’ 
(fog lamps) not of approved type 
may be used until May 1, 1938, in 
pairs if at present so equipped. 
If a vehicle is equipped with one 
lamp not of approved type, it will 
be necessary to provide an addi- 
tional lamp which of course must 
be of an approved type. This lat- 
ter situation will require the re- 
placement of the unapproved lamp 
with approved type lamp after 
May 1, 1938. 

“Merely the changing of the 
lens will not bring one of the un- 
approved type into conformity 
with the characteristics of the 
approved type of ‘adverse weather 
lamps.’ Therefore, it is not in 
order for a replacement to be 
made. 

“With the new approved types 
of lamps it will be permissible to 
display the ‘adverse weather 
lamp’ beams without the main 
beams from the motor vehicle 
headlamps. This situation is per- 
missible due to the fact that the 
purpose and efficiency of the 
‘adverse weather lamps’ is almost 
totally defeated when used in 
conjunction with the main beams 
of the headlamps.” 

The law permits any car to be 
equipped with not less than two 
nor more than three auxiliary 
driving lamps, “which shall be of 
a type that at the time of their 
use has been approved by the 
department of revenue.” 


Briggs Purchases 
Hudson Property 


DETROIT.—The purchase of 17 
acres of land and buildings from 
the Hudson Motor Car Co. was 
announced this week by W. O. 
Briggs, chairman of the Briggs 
Mfg. Co. 

The buildings and _ property, 
never used for production pur- 
poses, are located on the west side 
of Connors Ave. between Mack 
and E. Warren Avenues. They are 
detached from the main Hudson 
plant. 

Neither the purchase price nor 
the projected use for the property 
was revealed. 
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Modernization Making Great Strides in Wyoming 


Record Service Receipts 
Result from Im provements 


CHEYENNE, Wyo.—Ending of 
the first seven months of 1937 
marked the greatest period of 
modernization of dealer establish- 
ments perhaps in Cheyenne’s his- 
tory, while new car sales for the 
period were approximately 15 per 
cent over a year ago. Business, 
crop and range conditions early in 
August indicated a still further in- 
crease over 1936 for the fall sell- 
ing period. 

Extensive modernization of lu- 
brication and other service de- 
partments, accompanied by rec- 
ord-breaking service department 
receipts, has been a feature of the 
spring and summer automotive 
business in Wyoming. New equip- 
ment, increased personnel and ex- 
pansion of quarters have been in 
order in 1937 for the Kaufolz Mo- 
tor Co. (Willys); Frank Clark, 
Inc. (Oldsmobile-Cadillac-LaSalle) 
Duggan Motor Co. (Hudson-Ter- 
raplane); W. E. Dinneen, Inc. 
(De Soto-Plymouth); Symons Mo- 
tor Co. (Buick); Knox Chevrolet 
Co.; A. H. Bitner, Inc. (Dodge); 
and Walton Motor Co. (Ford). 

The latter company just re- 
cently expanded its paint depart- 
ment and is now in a condition to 
do Duco and enamel work of all 
kinds. The new department has 
been established in the Weybrecht 
Garage with Jim Lamont in 
charge. 

The D and D Motor Mart, Wyo- 
ming’s first and largest company 
dealing exclusively in used cars, 
which was incorporated in Jan- 
uary, by J. W. Duggan, Cheyenne 
dealer for Hudson and Terraplane 
and other Cheyenne business men, 
has proved to be a success under 
the management of Loyd F. Brit- 
tain, and now the building and 
grounds which house the company 


OAA Convention 
To Discuss New 


Ohio Motor Laws 


two new Ohio automotive laws, 
and addresses by prominent 
speakers, will feature the one-day 
convention of the Ohio Automo- 
tive Assn., to be held here Aug. 
26, according to J. Hoyt Cum- 
mings, secretary-manager of the 
association. 

Tom Tollantine, Cincinnati, and 
Frank X. Schaut, Cleveland, both 





are being completely renovated. A 
seven-foot woven wire _ fence 
around the lot has improved the 
appearance considerably. 


Service facilities have been en- 
larged at Cheyenne’s Interna- 
tional branch, and W. F. Starnes 
and V. R. Chapman, manager and 
assistant manager of the branch, 
recently called a meeting with 
salesmen to discuss new sales con- 
ditions arising from improved 
crop conditions. 


The upturn in new car sales in 
the state is indicated by the rec- 
ords of the secretary of state’s of- 
fice which up to the last of July 
showed total receipts of $542,484 
compared to total receipts of 
$540,550 for the entire year of 
1936. The 1937 total for the first 


six months was $536,848 compared 
with $478,419 in 1936 during the 
same period. Laramie county, of 
which Cheyenne is the seat, con- 
tinues to lead the state in total 
receipts and new car registrations. 

The rapid growth of Wyoming 
crops and range grasses is pointed 
to in the monthly report issued 
by George Knutson, federal-state 
agricultural statistician, as highly 
favorable to good business the re- 
mainder of the year, as well as 
forecasting a good new car sales 
business next spring. 

Another business indicator that 
is favorable to the automotive 
business is employment. Tracy N. 
Shaw, director of the Wyoming 
state employment service, reports 
that 97% per cent of the working 
population is now employed, the 
state’s working population being 
estimated at 100,000. This condi- 
tion has been especially beneficial 
where service receipts and used 
car sales are concerned. 
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Minnesota Safety Program 


Reduces Road Death Toll 


NEW YORK. — Eloquent proof 
of what can be accomplished in 
traffic safety by a well directed 
program, carried out on a state- 
wide basis and financed by public 
funds, is shown by the record of 
Minnesota, according to Paul G. 
Hoffman, president of the Auto- 
motive Safety Foundation and 
president of the Studebaker Corp. 

Minnesota’s figures for the first 
half of 1937 show a total of 204 
highway fatalities—-a saving of 37 
lives over the same period of the 
previous year. The reduction was 
made despite an increase of 16,- 
000,000 gallons of motor fuel, 
which is taken as the barometer | 


of automobile use 
travel. 

Beginning in 1934, and continu- 
ously since that time, the Min- 
nesota traffic death rate has con- 
sistently been far below the na- 
tional rate. 

The record is credited by high- 
way safety authorities to the fol- 
lowing factors: 

The co-operation of officials, 
the willingness to forget politics 
in a common effort to save life 
and limb on the highways, appeal 
to the individual motorist, support 
of the governors, and the execu- 
tive leadership of A. V. Rohweder, 
of Duluth. 


and highway 


Recently, the Hupp factory conducted a survey among 
Hupmobile owners throughout the country. The replies 
received from a questionnaire indicated that over 90% — 
most of them driving Hupps from three to ten years old— 
were satisfied in every respect with the service given by their 
Hupmobiles. Nearly 80% stated that they wanted to buy new 


Hupps. This demonstration of owner loyalty, the highest on 
record in the automobile industry, means a good back- 
log of retail orders for Hupp dealers right from the start. 


attorneys, will discuss the mean- 
ing and importance of the new 
certificate of title act and the 
Dealers’ and Salesmen’s Licensing 
act. These acts were passed dur- 
ing the last session of the legis- 
lature largely through the efforts 
of the OAA. Schaut, general coun- 
sel for Cleveland Automotive 
Trades Assn., is co-author of the 
measures. 

Other speakers listed include 
Claude S. Klugh, secretary, Penn- 
sylvania Automotive Trades Assn., 
Gov. Martin L. Davey and Frank 
West, state registrar of motor ve- 
hicles. 


Rubber Plants to Hold 


NRLB Bargaining Vote 


AKRON.—Election to determine 
whether the United Rubber Work- 
ers Union should be accorded sole 
bargaining rights in Akron plants 
of the B. F. Goodrich Co. will be 
held by the NLRB on Aug. 26 
and 27. Similar arrangement has 
been worked out with the Good- 
year Tire & Rubber Co., elections 
in its plants being scheduled for 
Aug. 24 and 25. 


The 1938 Hupmobile is built to continue this loyalty. 
Retaining all the characteristics of rugged, lasting reliability 
which have made Hupmobiles famous, these new cars are 
more beautiful and distinctive by far than any of their 
predecessors. They will keep friends among present Hupp 
owners in your territory and have an eye appeal and pocket- 
book appeal that will bring thousands of additional 
thotorists into the Hupmobile owner group— 
the best satisfied among all automobile owners. 


A letter or telegram to W. A. MacDonald, Vice 
President and Director of Sales, will bring a Hupp 
representative. He will be glad to analyze the Hup- 
mobile sales and profit potentials in your territory. 
Now is the time to sign up with Hupp for bigger 
profits in 1938! A few choice territories are open. 


(EPA 


YOUR PROFITS 


aia LUI are 


Truck Sales Leap 

FRANKFORT, Ky.—Truck regis- 
trations in Kentucky to June 30 ex- 
ceeded the total registrations during 
all of 1936, according to H. C. 
Reeves, director of research, depart- 
ment of revenue. There were 51,305 
trucks registered during the first six 
months of 1937 compared with 51,104 
for all of 1936. 


HUPP MOTOR CAR CORPORATION, DETROIT, MICHIGAN 


HUPMOBILE 
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Chrysler Issues Specialized Lubrication Brochure 


Expenses ot Cup Owners 


Are Now Half of 1909 Bill 


PHILADELPHIA.—tThe cost of | 
owning and operating a “family | 
car” is less than half of what it} 
was back in the early part of the 
century, it is revealed in a com-| 
parison of car operating costs | 
made by the Automobile Club of | 
Philadelphia, AAA. 


The lower purchase price of the 
current vehicle and the tre- 
mendous reduction in tire prices | 
are two of the outstanding rea- 
sons for the reduced prices of| 
today, said F. Kenneth Schultze, | 
manager of road service for the 
club. 


“In a 1909 issue of the Ameri- 
can Motorist,” said Schultze, “we | 
find a complete statement of | 
costs kept by one of the early} 


NOW BUILDS THESE 


Qabeg PRODUCTS 


AIR CLEANERS 
AMMETERS 
FUEL PUMPS 
OIL FILTERS 
SPARK PLUGS 
SPEEDOMETERS 
TACHOMETERS 
DIE CASTINGS 
LOCKER DOORS 
REFLEX SIGNALS 
THERMO GAUGES 
VACUUM PUMPS 
FLAME ARRESTERS 
GASOLINE GAUGES 
GASOLINE STRAINERS 
LEAD BRONZE BEARINGS 
RADIO CONTROL PANELS 
SPARK PLUG CLEANERS 
SPARK PLUG TESTERS 


REPLACABLE AIR CLEANER 
ELEMENTS 


PRESSURE GAUGES 
INSTRUMENT PANELS 
DIE CASTING MACHINES 


CARBURETOR INTAKE 
SILENCERS 


CARBURETOR INTAKE 
SILENCER AND AIR 
CLEANERS 


FPLEXIBLE SHAFTS AND 
CABLES 


FUEL AND VACUUM 
PUMPS 


REMO INJECTORS AND 
FLUID 


SPARK PLUG GAPPING 
TOOLS 


‘motoring suburbanites,’ who 
checked up to find how much it 


cost him to move away from the| 


city. 


“In the first place, the 1909 


| motorist had to pay $2,500 for his 


| car, whereas the motorist today 
can buy a comparable vehicle new 
| for about $800 to $1,000. Here is 
how some of the 1909 costs com- 
pare with today’s motoring costs: 

“Depreciation in 1909 at the 
low rate of 20 per cent for the 
first year amounted to $560, while 
today in the first year it amounts 
to between $260 to $300. Gasoline 
cost the 1909 motorist $150 for 
1,000 gallons, whereas the cost 
reported by today’s motorist is 


$121 for 650 gallons. The gasoline 
are complicated by the 


Tandwits APE HIGH 


figures 


often. 


UITE 


higher quality of our products. 


ish of some 


they say—or service 


than was anticipated. 


giving something for nothing. 








instrument 


Obviously, 


difference in price in different 
regions, the advent of the gaso- 
line tax, and the higher mileage 
realized by today’s car. Despite 
the rising tax costs, the average 
cost of gasoline to today’s motor- 
ist is substantially less than it 


| was in 1909. 
“It was in the matter of tires} 
that the old-timers had to dig} 


especially deep. The 1909 motor- 
ist reported that because of a 
recent cut in price his tire re- 
placement and repairs in the first 
year amounted to $278, whereas 
today’s car owner reported an 
average tire cost pe auar of $10.” 


Curie C. McConville 


CLINTONVILLE, Wis.— Curran 
C. McConville, 63, superintendent of 
the Four-Wheel Drive Auto Co., died 
Aug. 10. 
in 1916, McConville was general 
superintendent of the Big Four 
Tractor Co., Minneapolis. He was a 
member of the Society of Automo- 
tive Engineers. 
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“The A.B.C. of Ap- 
a new 


DETROIT. 
proved Lubrication,” 
Chrysler Corp. booklet 
points the way 
to the _ profits 
behind  special- 
ized lubrication, 
is being dis- 
tributed to all 
Dodge, Plym- 
outh, Chrysler 
De Soto 
dealers, under 
the direction of 
Tom Moss, head 
of the corpora- 
tion’s service 
department. 
Replete with data and 
mation, the 
all of the 
lubrication from equipment 
promotion. Eight pages are de- 
voted to layouts for modernized 
departments. 
Attempting first, 
sell 
such 
lists 
|eation Is a Profitable Business.” 


Tom Moss 


infor- 


however, to 


a department, the booklet 


lows: 
| Lubrication is the only serv- 
ice required at regular, 

quent periods of driving; and | 
|getting the owners’ lubrication | 
| business opens the way to more} 
| general service work and profits. | 
+) Lubrication is the largest | 
|! single factor in 
| market. It amounts to 20 per cent | 
of the service dollar, as compared 
| with the 10 per cent for chassis | 





and engine repairs, and is 35 per} |Chassis Lubricant 


|}cent more popular than the next 
ranking service item, 
|which takes 15 per cent 
dollar. 

é Lubrication 
3 


take business 
dealer who sold the 


is the principal | 


away from the 


which 


brochure’ discusses | 
important phases of | 
to} 


“Seven Reasons Why Lubri-| 


The reasons are given as fol-| 


fre-| 


| space 


| serve 





body work, | 


of the | 
| Engine Oil 


item used by competition to | Wheel 


cars. Over 64) 


per cent of the car owners have| 


lubrication done at service 
stations and independent garages, 
and 15 per cent lubricate 
own cars, while only 17 per cent 
of the lubrication volume goes to 
the dealer who placed the car on 
the road. 

Lubrication is a feeder serv- 
ice. A properly operated lub- 
rication department 
increases sales of parts, 
sories, and general sales 
service. 

@™ Lubrication customers 
» come friendly customers and 
become the contacts that in- 
fluence sales. 

6 Lubrication is the most profit- 
) able service. 

per cent of the 
is gross profit; frequent lubrica- 
tion service cuts the dealer’s car 
warranty and policy 
and lubrication equipment 
pay for itself within a year. 

More new cars are sold by 

serving customers frequently 
and properly than by any other 
method, as the service contacts 
| build confidence that in turn in- 
fluences new car sales. 


their 


and 


The balance of the book is de-| 
the | 


voted to describing how 
dealer should go about getting 
the lubrication service work. Ex- 
amples of model lubrication de- 
partments are shown, with the 
admonition that “the popularity 
and patronage of the lubrication 
department will depend on its lo- 
| cation. The most prominent part 
of the building should be devoted 
|to this important service where 
| it can be seen by all who pass. 
The driveway to the lubrication 
|department should be wide 
enough so that a car may be 
placed upon it without backing or 
obstructing other service opera- 
tions. Where possible, the hoist 
should be located so as to afford 
|a direct entrance and exit in or- 
|der to facilitate quick handling, 
| the booklet states. 
| “To be attractive, 


the depart- 


their | 


be- | 
|to more car owners than any 


| other 


More than 50} 
lubrication sale | 


expenses; | 
will | 


| Wheel 


Book Lists Fundamentals 
Behind Greasing Profits 


M. LUBECK 


ment must be well lighted and 
adequately heated—-for conven- 
ience, air and water lines are 
essential,” it declares. “Ample 
should be provided for 
waiting cars, and also for an 
eventual expansion of the depart- 


| ment.” 


The importance of the equip- 
ment is emphasized to the extent 
that its types and arrangement 
will build confidence in the deal- 
er’s service. To get business, the 
department must be modern, 
speedy and efficient. It is pointed 


|} out to the dealers that modern 


equipment impresses the car own- 
er with the dealer’s ability to 
him quickly and com- 
pletely. 

Just what the dealer can make 
per month from the lubrication 
of one car per day for 25 work- 
ing days of the month is shown 
as follows: 

Income 


the dealer on the value of| Chassis Lubrication (25 


cars at $1 each) 
Engine Oil (12 cars, 5 qts. 
per car at 30c per qt..... 
Gear Lubrication (3 cars, 
7 lbs. per car, 30c per Ib. 
Bearing (2 cars at 
$1.00 each) 
Total Income 
Costs 
Labor Chassis Lubrication 
(25 cars, 30c per car).... $ 7.50 


the service | Labor Wheel Bearing Re- 


packs (2 cars, 40c per car) .80 
‘eanee Engine Oil and Gear 


Changes 


ae 
Ibs. 


per car, 10%c 
Gear Lubricant 
10%c per Ib.) 
(60 


per 
(21 


per gallon) 

Bearing 
(1 lb. at 17c) 

Miscellaneous Lubricants .. 


Lubricant 


Total Costs 
PROFIT 
The dealer is urged to use lu- 


| bricants that are proper and that 


| 
| 


| 
| 
} 
| 
} 


always | 
acces- | 





the better advertised brands will 
help the dealer sell service. The 
use of cheap and improper lu- 
bricants is shown as one of the 
best means of losing customers. 
Under the heading of personnel 
it is shown that the lubrication 
department attendant is the key 
man. Surveys show that the man 
in charge of the department talks 


individual workman and 
because of the large number of 
contacts he should be a man of 
sales ability and good person- 
ality. 

Merchandizing “lubrication 
service” is given several pages. 
Examples of literature for each 
of the Chrysler units are given in 
the colors which have been allotted 
to each unit. They include post 
cards, lubrication agreements, 
follow-up programs, seasonal spe- 
cials, letters to owners, report 
forms and other instructive ma- 
terial for operating the depart- 
ment successfully. 


DELTA 


SRS ee 
PPE Tae Tae dd 
¢ SWITCHES « 
SOCKETS « PLUGS 
a 


Competent Enginecring 
Consistent Prices and 
Reliable Deliveries 


DELTA ELECTRIC COMPANY 
Dept. 900, Marion, Ind. 
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Denver Car Sales, New-Used Ratio Remain Strong 


52 New, 112 Used Cars Sold 
In Day by DADA Members 


By IRA R. R. ALEXANDER 


DENVER. 


-The sale of new arfi| sold for 84,163 passeng 


automo- 


used cars in the local market con- | biles, 5,598 trucks, 446 tre collars and 


tinues good. New car 


dealers,| 400 motorcycles, 


records of the 


members of the Denver Automo- | motor vehicle department show. 


bile Dealers’ Assn., sold 52 new} 
cars and 112 used cars in one 
typical day last week. This is two 
used cars to one new—in fact, a 
little better, a very good state of 
affairs. 

During the month of July, ac- 
cording to Tom Braden, secretary- 
manager of the Denver Automo- 
bile Dealers’ Assn., 1,163 new cars 
were sold in Denver, also 162 new 
trucks. For the first seven months 
of this year, 8,178 new cars were 
sold and 1,147 trucks. Braden 
further reports that the sale of 
new and used cars at present com- 
pares very favorably with the fig- 
ures of a year ago in spite of price 
increases of new cars. 

“The fact that increased prices 
has not slackened sales shows the 
business to be in good shape,” 
said Braden. “The outlook for fall 
is good in this district.” 

Permits and license plates for 
all types of vehicles in Denver 
county have produced $594,479 in 
revenue, George E. Saunders, sec- 
retary of state, announced this 
week. License plates have been 


New Record Hit 
By Petroleum Tax 





Bill During 1936 


WASHINGTON.—The petroleum 
tax bill reached a record high of 
$1,180,876,256 in 1936, according to 
the final revised estimate made 
public here this week. Approxi- 
mately three-quarters of the total 
is represented by state and fed- 
eral gasoline taxes. 

The final estimate of the 1936 
petroleum tax bill is as follows: 
State gasoline taxes...$ 686,631,000 
Federal gasoline taxes. 186,321,449 
Real and personal prop- 

erty taxes 

Income taxes, federal, 
state and local 

Lubricating oil taxes... 

Severance taxes, state 
and local 25,000,000 

Federal pipe line tax.. 10,423,608 

Import taxes on petro- 
leum and its products 

Capital stock taxes.... 

Municipal gasoline taxes 

Registration and other 
fees for tank trucks, 
ete. 

Corporation franchise, 
stock taxes and mer- 
cantile licenses 

State inspection fees and 
drilling permits 

Federal and state excise 
taxes on trucks and 
other vehicles 

Federal taxes on tires 
used by industry.... 

Federal tax on crude oil 
processed 

State sales taxes on 
trucks, automobiles 
and accessories ...... 

Federal taxes on parts 
and accessories for 
trucks and automobiles 


135,000,000 


70,000,000 
29,200,000 


8,031,373 
6,000,000 
4,603,526 


5,000,000 


3,710,000 


2,500,000 
2,000,000 


859,758 
180,000 


120,000 
$1,180,876,256 


Calif. Truck Sales Rise 


Four Per Cent Over ’36 

SACRAMENTO, Calif.— While 
commercial car sales in the 47 
northern California counties for 
July fell 35 units below the June 
total, the 1938 sales recorded rep- 
resent a gain of four per cent, or 
85 units, over the July, 1936, 
figures. 

The state total, 3,535 units, was 
361 short of the June figure, but 
betters the total for July of last 
year by 123 units, a gain of four 
per cent. 

Southern California commercial 
car sales also showed a decline in 
July over June, dropping off 328 
units. However, the 1,585 total 
made tops the July, 1936, figure by 
27 units. 





| Receipts from license plates and 


| permits for the state since Jan 


1 aggregate $1,449,981, Saunders 
said. Most of this revenue came 
from 193,908 passenger automo- 
biles. Denver cars are included in 
the number. 


Otis Larson, Larson-Nash Motor | ! 


Co., Nash and LaFayette distrib- 
utors, said he recently made a trip 
out into Colorado to get an idea 
as to the condition of farm crops. 


He reports crops in most parts. of | 


the state in excellent shape—in 
fact, the best since he has been in 
the automobile business in Den- 
ver. “Our dealers,” he said, “are 
confident of a good fall demand 
for automobiles and are making 
ready to care for a busy fall. As 
soon as the farm crops are har- 
vested farmers will have time and 
money to purchase automobiles. 
We have enjoyed good business so 
far this year and the fall outlook 
is certainly bright.” 

A report issued recently by the 
federal bureau of agricultural 
economics shows that Colorado 
wheat growers will share in the 
big national income this year 
from exportation of wheat. The 
favorable price outlook is a source 
of pleasure for Colorado growers 
who are promised a wheat crop 
of 15,914,000 bushels, which is 
more than 5,000,000 bushels larger 
than the 1936 crop, and the largest 
Colorado crop since 1931. 

Gene Arnold, Central Chevrolet 
Co., states that sale of new and 
used cars is good and compare 
very well with this time a year 
ago. The outlook for good demand 
this fall is bright, he states. 

In summing up the situation in 
Denver it is well to state that 
even though prices of new cars 
have gone up sales continue good, 
also that used car demand is high 
and dealers are cutting down their 
used car stocks and will thereby 
be in a good position when the 
1938 models arrive on the scene. 

The 10 leading cars as far as 
July sales were concerned in Den- 
ver and the number sold are as 
follows: 

Ford, 218; Chevrolet, 216; Plym- 
outh, 90; Buick, 74; Pontiac, 68; 
Oldsmobile, 62; Nash, 33; Hudson- 
Terraplane, 33; De Soto, 30; Pack- 
ard, 29. 


13 Oil Companies 
Plan Fair Exhibit 


NEW YORK— —Thirteen Amer- 
ican oil companies have organized 
the Petroleum Industry Exhibi- 
tion Inc., which will present in 
the 1939 New York World’s Fair 
an institutional exhibit. 


The petroleum industry is to 
sponsor the erection of its own 
building to house the exhibit. 

Details of the new organization 
were completed by Thomas H. 
Taylor of Standard Oil Co., of N. 
J.; D. T. Pierce, of Sinclair Re- 
fining Co., and E. E. Puryear, of 
the Texas Co., comprising the 
sub-committee appointed by the 
Institute’s committee to take ac- 
tive direction of the entire proj- 
ect. 

Officers of the new organization 
in addition to President Taylor 
are: vice-presidents, Daniel T. 
Pierce, E. E. Puryear and W. R. 
Boyd jr. American Petroleum In- 
stitute; treasurer, R. P. Resor, 
Standard Oil Co. of New Jersey; 


}and secretary, Victor H. Scales, 


American Petroleum Institute. 


Members of the board of direc- 
tors, each representing a partici- 
pating oil company, are: R. E. 
Wilson, American Oil Co.; H. B. 
Stone, the Atlantic Refining Co.; 


} Oil 


| Co.; 








| 
H. D. Fruehauff, Cities Service 
Oil Co.; C. H. Hathaway, Gulf Oil 
Corp.; L. S. Wescoat, the Pure 
Oil Co.; W. C. Burns, Richfield | 


NSPA Jobbers Offered 


Griffin, Shell Union Oil Corp.; | “Sales, Profit Blue Prints”’ 


D. T. Pierce, Sinclair Refining | 7 

B. B. Jennin Socony-Vac ners . 

uum Oil Co.: T. = Taylor Stan-| | mae oe A twelve-page set wholesaler today must see clearly 

dard Oil Co. of New Jersey; W. f “Sales and Profit Blue Prints’ | the sales performance and profit 

C. Pew, Sun Oil Co.; E. E. Pur- | designed to aid wholesalers in| efforts of every man in his organ- 

year, the Texas Co.: and S. W. charting their courses to elimi- | ization. These charts and explan- 

Candee, Tidewater Associated Oil ee a Le sgn ond pg 4 ations are given our wholesaler 

e sales vo ofi : 
0. memb 

Cc lines, has been mailed to National | neces oe ee that 
- | Standard Parts Assn. jobbers. aie these re sth a sala pr 

Collections Rise | The manual, carrying the title | — 


1 of $ “Building Sales on Facts,” was| sales increase on facts.” 
MADISON, Wis.—A total o 30,- wale as | : : 
792,090 was collected by the state| developed by the Five forms are provided to de- 


association's | 
highway department in motor ve-| marketing research 


committee, | termine what lines of merchan- 


hicle registration fees and gasoline} and endorsed by both divisional | | dise are selling, and why; what 
taxes in the fiscal year | ending June! boards and by the board of direc-|lines show the highest gross 
30, 1937, as against $27,474,715 eel. | tors. An explanatory statement by| profit, and why; and what lines 
lected Reg the, same sources last | Chairman Terry and H. N. Nigg, | enjoy the fastest turn-over, See 

| secretary of the wholesalers’ divi-| why, The plan calls for monthly 


amounted to $11,962,228 for the year , se 
just closed as against $10,793,403| Sion, closes with the words: “To/ quotas on a jobber’s 31 leading 


collected in _the previous year. | know his business thoroughly the profit Hines. 


Troy or Soaked 


ERE weight of numbers never has 
M interested The National Geographic 
Magazine. More than a million key fam- 
ilies have been attracted by the success- 
ful, time-tried editorial formula of this 


publication. 

These families aptly have been called 
“The First Million”. The tremendous 
power of The First Million’s opinion 
can assure the success of a commercial 
enterprise or determine the defeat of a 
political measure. 

These are the people the Packard Motor 
Car Company had in mind when it sug- 
gested, “Ask the Man Who Owns One”. 

What are you saying to The First 
Million 2 


THE NATIONAL GEOGRAPHIC MAGAZINE 


WASHINGTON, D. C. 


THE FIRST MILLION INFLUENCES OTHER MILLIONS 
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Mass. Truckers Oppose Insurance Rate Proposal 





Pick-Up Outranks To ps peed, 


Hudson Engineer Declares 


DETROIT.—The ability to ac-, 
celerate the car quickly is far| 
more important to the owner than | 
the top speed of the car, accord- | 
ing to H. M. Northrup, chief engi- | 
neer of the Hudson Motor Car Co. | 
“Anything which makes a car 
more responsive is a tremendous | 
safety aid and acceleration in this} 
respect is highly important,” 
Northrup declares. “It is far more | 
important than top speed which | 
is rarely if ever used by the aver-| 
age driver. 

“Speed and acceleration are two} 
entirely different qualities. It is| 
perfectly possible to have a car} 
that has very high top speed but | 
which has very poor acceleration | 
in the usual driving speed range. | 


Good design today calls for a car 
that has more top speed than the 
driver will use, in order to give 
him the necessary reserve, but 
which has tremendous accelera- 
tion. 

“Tests made recently by the 
American Automobile Assn., con- 
test board, taking the average in 
two directions, with and against 
the wind, show that the Terra- 
plane with brougham body, carry- 
ing all equipment and one pas- 
senger with driver will go from 0 
to 50 miles per hour in 10.4 sec- 
onds, through the gears. In high 
gear the car will go from 10 to 50 
miles per hour in 13.5 seconds,” 
Northrup asserts. 

“Similar tests on the Hudson 


Eight with brougham body, one 
passenger and driver, showed 0 to 
50 miles per hour in 9.4 seconds, 
through the gears, and 10 to 50 
miles per hour in 13 seconds, in 
high gear. Tests on both the Hud- 
son and Terraplane were made 
with the selective automatic shift. 

“Acceleration is determined by 
the ratio of power to weight. It 
must be remembered, however, 
that the power developed by the 
engine varies with the speed at 
which it is running. When the 
car is running at 10 miles an 
hour, the engine is turning over 
relatively slowly and is develop- 
ing only a small fraction of its 
rated or peak power. Therefore, 
the ability of the car to accelerate 
at these lower speeds depends on 
the torque the engine is capable 
of producing at those speeds in 
proportion to the weight of the 
car. 


Through BUSINESS WEEK you can 


State May U p Tax on Loads 
Exceeding Rated Capacities 


BOSTON.—Owners of the 80,- 
000 trucks in Massachusetts have 
declared that they will appeal to 
the state supreme court if the 
state insurance commissioner 
carries out proposed changes in 
the present rate-making base for 
insuring trucks. They claim that 
it would boost compulsory insur- 
ance cost 43 per cent for a ma- 
jority of the truck owners of the 
state. ‘The commissioner’s pro- 
posed changes would boost the 
rates by $21 a truck, according 
to Day Baker of the Dump Truck 
Owners’ Assn. and Richard S. 
Robie, head of a truck rental 
company. 

The companies insist that cost 
of insurance on trucks should be 


sell 


the Man who 


CONTROLS 
New Car Buying 


BUSINESS WEEK is subscribed to by almost 100,000 


men — officials and executives of American business. With its pass-along readership of 3.7 per 


copy, you reach more than 350,000 holding positions of executive authority — many of these in 


companies owning and operating fleets of passenger cars and trucks.. 


. whose incomes permit 


the purchase of any automobile of their choice—an average of 1.37 cars for subscribers 


(Crossley, Inc. Survey) —who control both business and family budgets. 


In the Consumer 


Market he decides: — 


When the family should buy a new car. 


whether they should 


have more than one car 


...-how much should be spent... what makes 
will be selected. Admittedly others of the family 
exercise an influence, but the decision of 

the head of the family is final. 


THE 


EXECUTIVE'S 
BUSINESS PAPER 


BUSINESS WEEK 





In the 


Business Market he decides: — 


When an appropriation is to be made for com- 


pany owned cars... how 


much that appropria- 


tion is to be. .. what make will be selected. Ad- 
mittedly there are other men who are recom- 


mending or influencing factors — but the 


decisions of executives are final. 


Zh 


E SIGNED AT THEIR DESKS 


ALERT . . . ACCURATE 


- AUTHORITATIVE 


McGRAW-HILL PUBLICATIONS @ 330 WEST 42nd STREET, NEW YORK, N. Y. 


based on their actual carrying 
cepacity rather than the manu- 
facturer’s rating, on the ground 
that one-ton trucks often carry 
two tons and _ two-ton trucks 
carry four tons. It is claimed that 
the new rates, based on the 
manufacturer’s capacity rating 
would place a heavier burden on 
the lighter trucks, used mainly 
in the retail business and that 
this increased cost would be 
passed on to the wage earner 
through increased prices for the 
necessaries of life. 


Under the present Massa- 
chusetts system, a truck owner 
pays an extra $1.50 to the registry 
of motor vehicles to register for 
an additional 1,000 pounds above 
the manufacturer’s rated ca- 
pacity. Now the insurance com- 
panies want an additional $21 in- 
surance premium for the extra 
1,000 pounds load registry. They 
collect about $3,000,000 a year 
under the present system. The in- 
surance companies claim that 
about 15 per cent of the trucks 
would pay more and others less, 
the rates being spread over the 
three classifications. 


Calif. Car Sales 
In July Are Off 
3,000 Under June 


SAN FRANCISCO.—Automobile 
sales in California fell off 3,014 
units in July over June, dropping 
from 25,211 to a state total of 22,- 
197. 


The northern California coun- 
ties were responsible for a de- 
crease of 1,045 units, and the 11 
southern counties dropped 1,969 
units. Los Angeles county, with 
10,175 sales, was 1,937 below the 
June figure. 


July was the poorest month 
this year to date, with the ex- 
ception of January and February. 
March was the best month of the 
year, with 25,428 sales, and June 
was second with 25,211. April 
sales totaled 24,491 and the state 
total for May was 23,740. 


Tow-Car Racket 


. 7 oo 
Bringing Action 
oo oO 

WASHINGTON.—The “tow-car” 
racket, by which wreckers racing 
to the scene of an automobile ac- 
cident not only violate speed laws 
but victimize persons involved in 
accidents, is now bringing vigor- 
ous action in certain cities, ac- 
cording to reports to the Inter- 
national Assn. of Chiefs of Police. 


In Providence, R. I., for in- 
stance, it is pointed out, the 
bureau of police and fire has re- 
ceived complaints from car own- 
ers involved in accidents that, 
when they are released from the 
hospital they find their automo- 
biles in the hands of garagemen 
who demand exhorbitant fees, 
even when the car has been re- 
moved without the owner’s per- 
mission. Vigorous action to curb 
the racket is contemplated. 


Evanston, Ill. had the same 
trouble, with tow-cars from sev- 
eral garages staging a race to get 
the job every time a wreck oc- 
curred, according to the report. 
Finally the city asked for bids on 
all towing jobs and awarded the 
contract to the lowest bidder. 


Output Hits High 


WASHINGTON.— World produc- 
tion of motorcycles, including three- 
wheel vehicles, totaled 316,810 units 
in 1936 compared with 260,811 units 
in 1935 and was the largest number 
manufactured in any year since 1980 
when the total was recorded at 
851,529, according to the automotive 
division, bureau of foreign and do- 
mestic commerce. 





BOSTON. - 


tion of present engineering knowl- | 


edge and additional expenditure 
of $25,000,000 would cut 
the annual toll of accidents on 
America’s highways, 
Hoffman, president of the Stude- 
baker Corp., told the Harvard 
traffic school this week. 

The results of such 
Hoffman said, would save 19,500 
lives, $650,000,000 in cash and pre- 
vent 550,000 personal injuries. He 
insisted that this would be ac- 
complished immediately without 


the building of expensive super-| 


highways, simply by use of pres- 
ent knowledge. 

A vital part of the program 
would be replacement of broken- 
down politicians, traditionally 
given a soft job in the safety de- 
partment by high-grade traffic en- 
gineers, he said. 

“Our national highway fatality 
accident rate is 21 deaths for ev- 
ery 10,000,000 gallons of gas con- 
sumed. And yet, in states where 
as much as 70 per cent of what 
we know has been applied, as in 
Rhode Island, this rate has been 
cut in half,” Hoffman asserted. 


Owners Offered 
Special Delivery 
On 1938 Hupps 


DETROIT.—Present Hupmobile 
owners will get delivery of new 
1938 cars on a preferred delivery 
order plan, it is announced by 
W. A. MacDonald, vice-president 
and director of sales of Hupp 
Motor Car Corp. 

This policy was prompted by 
the results of a questionnaire sent 
to the nearly 200,000 existing own- 
ers which revealed a high degree 
of owner loyalty and an im- 
mediate demand for the new 
cars, MacDonald said. 

More than 78 per cent of the 
replies received were from own- 
ers who said they wanted to buy 
“another Hupmobile,” and many 
added that they wanted to get 
delivery on the new cars “as soon 
as possible,” he declared. 

Manufacture of 1938 Hupmobile 
sixes and eights already has 
begun at the Detroit plant where 
shipments of parts and bodies are 
being received. Formal announce- 
ment of the new line will be made 
early in September. 


Planes Groomed 


For Bendix Race 


SOUTH BEND. — Once more 
some of aviation’s most daring 
pilots and fastest racing planes 
are being groomed for the an- 
nual speed dash across America 
in the Bendix trophy race. The 
race will take place on Septem- 
ber 3. The official course will 
be between Los Angeles and 
Cleveland with Bendix, N. J., as 
the official terminus for the 
trans-continental record. All con- 
testants must check in at Cleve- 
land, site of the National Air 
Races, on their way to the At- 
lantic Coast. 


Each year the Bendix race has 
brought out faster racing air- 
Planes and the coming event 
seems destined to develop ships 
of greater speed than has ever 
been flown in America before. 
According to information re 
ceived by Herbert L. Sharlock, 
spokesman for Vincent Bendix, a 
number of entrants will have 
cruising speeds of well over 300 
miles an hour. 


Makes Junk Pay 
PLACERVILLE, Calif—Russell J. 
Wilson, Ford dealer here, builds 
morale with junk. Scrap metal and 
other salvage is sold and the money 
placed in a fund which is spent for 

entertainment of employes. ~ 





in half | 


Paul G.| 
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Hoffman | Urges More Expenditures to Cut Toll 


Added $25,000,000 Would 
Save 19,500 Lives, de Says 


-Intelligent applica-; “Our traffic last year cost us 38,- 


000 lives, more than 1,000,000 per- 
sonal injuries and a cash loss of 
$1,250,000 in property damages, 
doctors’ bills and lost wages. 

“At present the states are ex- 


| pending about $15,000,000 a year 


for traffic stations, administration 


| and education. According to ex- 
measures, 


pert estimates, if this appropria- 
tion were boosted to $40,000,000 a 
year for the application of known 
traffic engineering principles, 
damage from automobiles would 
be more than halved. 

“Only about 10 per cent of driv- 
ers are deliberately reckless and 
these are known to cause only 
about 15 per cent of the accidents. 


On the other hand 90 per cent of | 


well - intentioned drivers have 


jured in 








caused 85 per cent of the acci- 
dents.” 


Hoffman particularly assailed 
the country’s traffic engineers for 
failure to eliminate the “terrible 
hazard of the undivided two-lane 
or four-lane highway.” 

“The only way to eliminate ac- 
cidents from danger spots in such 
highways is to erect actual physi- 
cal barriers between the two 
lanes,” he said. “A white paint 
line is not sufficient to impress 
the average driver. Traffic engi- 
neering is not worthy of the name 
until it finds some way of physi- 
cally channelizing at danger 
points.” 


Quebec Fatalities 


MONTREAL.—A total of 108 per- 
sons were killed and 1,995 were in- 
3,239 automobile accidents 
throughout 
during the first six « months of 1937. 





the province of Quebec| ™ 








Rail Crossing Toll Mounts 
Despite Federal Program 


CHICAGO.—Although more than 
$70,000,000 has been spent in the 


federal program of grade cross-| 


ing elimination and protection, 
fatalities at rail-highway cross- 
ings continue to mount, according 
to Charles M. Hayes, president of 
the Chicago Motor club. 


“During 1936,” he said, “a total 
of 1,786 lives were lost in grade 
crossing crashes, while nearly 5,- 
000 persons were injured. The 
greater volume of highway traffic 
and the greater speeds of both 
trains and automobiles during the 
past year undoubtedly were pri- 

marily responsible for the in- 
crease, However, Jast year's total 





was still far below the record of 
2,568 grade crossing fatalities 
registered in 1928. 


“At the present time, a total of 
nearly $100,000,000 has been ap- 
portioned to grade crossing proj- 
ects which are now under con- 
struction. These include 797 new 
separations, 138 reconstruction 
jobs and 345 protection projects,” 
Hayes asserted. 

“With appropriations for grade 
crossing elimination and protec- 
tion now included in the regular 
federal-aid bills, the outlook for 
eventually bringing the number 
of grade crossing fatalities down 
to the very minimum is extreme- 
ly good.” “y 


it Isn’t The Brow That Needs The Breeze... 


VELNO 


MOHAIR VELVET 


Guse 


L. C. CHASE & CO., Inc., 295 Fifth Ave., at 31st St., N. Y. C. 
Selling Division of Goodall-Sanford Industries 


it’s the 


seat 


Velmo Upholstery Air-Cools The 
Spot Where Your Customers Sit! 


What? A cool velvet? Yes...Velmo Mohair 
Velvet lifts riders off the seat just that fraction 
of an inch needed to keep them cool. And its 
ventilated back and air-spaced fibres insure a 


cooling circulation of air! 


That’s good news when you take a prospect for 
a ride in August. Point it out...and mention, 
too, that in avy month this Mohair Velvet means 


safety against sliding on the seats or slipping 
away from the wheel. It’s cleaner, too... dust 


cannot cling to its surface! 


When you show new or used cars with Mohair 


Velvet upholstery—a reminder of its features 


often means the binder on the sale! 
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26 States Adopt ICC Regulations in Whole or Part 





Two Nebraska 
Automotive Bills 
Go Into Effect 


LINCOLN, Neb.—Two new Ne- 
braska laws, among the 77 which 
went into effect this week, affect 
the automotive industry. 

One is the motor truck regula- 
tory measure, which gives the 
state railway commission juris- 
diction over about 8,000 commer- 
cial trucks; provides for certifi- 
cates and permits; empowers the 
commission to fix rates and terri- 
tories, and exempts about 47,000 
trucks, chiefly farm and local ve- 
hicles. 

The other is the peddler’s regu- 
latory bill which gives the state 
department of agriculture power 
to license, bond, and collect occu- 
pation taxes from itinerant motor 
truckers. 

On Sept. 1, the highway safety 
patrol bill goes into effect. It es- 
tablishes a 40-member highway 
patrol, and requires automobile 
drivers to obtain drivers’ licenses 
every two years at 75 cents each. 
It also provides for an annual in- 
spection of cars at 25 cents each. 

On Jan. 1, two other laws affect- 
ing the automotive industry will 
become effective. One is the auto- 
mobile dealers “Little NRA,” 
which provides for the licensing 


yr patented Delco Hydraulic Shock 





TEXACO 


Q 


3|Uniform Safety 


- | 
| nounced 


SHOWN ATOP ONE OF CALIFORNIA’S highest ranges, Conway 
Summit, is this Plymouth unit in the Texaco national road test fleet. 
After leaving Conway, the fleet went through the high hairpin turns 
and sharp drops: which mark Tioga Pass entrance to Yosemite Valley. 


of salesmen and dealers. The 
other provides for the licensing 
and bonding of gasoline trans- 
ports by the department of agri- 
culture. It bars transports from 
the highways on Sundays and on 
three other holidays. It abolishes 
“sleeper cabs” and limits to 12 
hours the time that drivers can 
be on duty. 


Mich. Car - Employment 


Falls But Wages Rise 
LANSING.—Total number of 
workers in 1,012 plants through- 
out Michigan during July num- 


Absorbers take the discomfort out of detours ...the bounce 
out of bumps...and the risk out of rough roads. In other 
words, they give complete satisfaction to car owners 
under all sorts of driving conditions. And satisfied 
customers are the dealer’s stock-in-trade, because 


good will means good sales. 


Delco-equipped 


cars sell—and stay sold. Delco Products Division, 
General Motors Corporation, Dayton, Ohio. 


DELCO 


HYDRAULIC 


SHOCK 


bor and industry. This total num- 


compared with the 


per cent over that of July, 1936. 
In the automotive industry, 


shown, with the total number ot 
workers being 310,547. In spite of 
the decrease in actual number, 
wages were increased an average 
of 2.4 per cent. The average week- 
ly wage was $33.84 as compared 
with $32.60 for the previous month. 





There is a Delco Hydraulic 
Shock Absorber for every type 
of springing or assembly: 
Single Acting, Double Acting, 
Direct Acting, Inertia Control, 
or special applications for 
cars with Individual Wheel 
Suspension. 


ABSORBERS 


bered 530,188, according to George | 
A. Krogstad, commissioner of la-| 


ber, while down 1.3 per cent as} 
previous | 
month, showed an increase of 18.8 


al 
decrease of 1.3 per cent was| 


Rules Seen 


As a Result of Movement 


December 
commerce 
its first 


WASHINGTON.—On 
23, 1936, the interstate 
commission promulgated 
safety reguiations for 
and contract carriers by 
Act of 1935. 
This week the 
that these 
recognized 


regulations 


have been by every 


state and the District of Columbia | 


been adopted in whole 
26 states. This action 
to constitute one of 


and have 
or in part by 
is believed 


‘U.S. May Study 
New High Speed 
Railroad System 


WASHINGTON. A 
railroad “laboratory,” in 
every grade crossing would be 
| protected for the operation of 
high-speed trains is under con- 
sideration by the U. S. bureau of 
public roads. 

The study was ordered by 
President Roosevelt, to whom the 
idea was submitted by Sens. Duf- 


235-mile 
which 





fy (D., Wis.) and Bulkley (D., 
Ohio). 

The plan involves installation 
of protective devices at all grade 
crossings on the Chicago, Mil- 
waukee, St. Paul & Pacific be- 
tween the southern Wisconsin 
boundary and the Twin Cities. It 





would cost about $3,000,000. 

The project would permit prac- 
tical tests of equipment designed 
to eliminate the necessity of vcon- 
structing bridges and _under- 
passes, according to plans dis- 
cussed by the _ senators with 
Thomas H. MacDonald, chief of 
the bureau. 

Several devices, which raise ob- 
structions in the highway and 
make it impossible for a vehicle 
to drive into the tracks in the 
path of an approaching train are 
now being manufactured in Bal- 
timore, Detroit, Columbus and 
Milwaukee. 


Widespread use of these devices, | 


it is said, would reduce the cost 
of grade-crossing elimination and 
still permit safe operation of 
super-speed trains. 

The railroad has agreed 
maintain the equipment. The plan 
involves the pledging of a part 
of Wisconsin’s federal aid high- 
way funds for the installation. 

Trains operating between Chi- 
cago and the Twin Cities now 
run at speeds from 90 to 100 
miles an hour. Complete _ pro- 
tection at grade crossings would 
permit experimentation at 
higher speeds, it was stated. 


U. S. Steel Corp. Sells 


Canadian Subsidiaries 
NEW YORK.—The United 
States Steel Corp. this week sold 
all its existing subsidiaries in 
Canada to the Dominion Steel & 
Coal Co. 

Properties involved in_ the 
transaction include the Canadian 
Steel Corp., Ltd., the Canadian 
Bridge Co., Ltd. Canadian Steel 
Lands, Ltd., and the Essex, Ter- 
minal Railway Co. The actual 
transfer is slated to take place 
Sept. 1. 


WANTED 
Heating and Ventilating 
Engineer 


Designing engineer who has had ex- 
perience on heating and ventilating as | 
applied to automobiles and buses. Should | 
have had some experience with automo- 
bile manufacturers, either directly or in- 
directly. Executive ability to handle men | 
essential. Knowledge of production meth- 
ods for that class of work which includes 
a great deal of sheet metal in form of 
stampings is necessary. Some automobile | 
body experience would be an advantage. 
Location, Detroit. Box 127, Amepmneaye 
Daily News, 527 New Center Bldg., De- 
troit, Mich. 





common | 
motor | 
| veh‘cle subject to the Motor Car- | 
| rier |}of a 
commission an- | 





to | 


still | 


| Nickel Steel, 





the steps yet 
of na- 


safety 


most important 
taken toward attainment 
tionwide uniformity in 
rules for highway traffic. 
The ICC regulations, which 
were issued as the first section 
long-term safety program 
for interstate buses and trucks, 
embrace four parts, as follows: 
“Qualifications of Drivers,” “Driv- 
ing of Motor Vehicles,” “Parts 
and Accessories Necessary for 
Safe Operation,” and “Reporting 
of Accidents.” All of them became 
effective July 1, 1937, except the 
requirements for reporting acci- 
dents which went into effect 
April 1. 


Mich. Decree Ups 
Rates of Common 
Truck Carriers 


LANSING. — Threatened bank- 
ruptcy of many Michigan com- 
mon truck carriers has led the 
state public utilities commission 
to decree a mandatory increase 
in the carriers’ freight rates, ac- 
cording to Commissioner Glen- 
wood C. Fuller, who announced 
the increase early this week. 

Part of the increased revenue, 
which was requested by the truck 
lines at a hearing last week, will 
be used to meet the demands of 
union truck drivers for higher 
wages. Truckers reported at the 
hearing that during the first 
quarter of this year the 18 largest 
common truck carriers lost $103,- 
000 collectively, while 28 others 
made only $63,000 together. 

The increase falls mostly upon 
small shipments. The minimum 
rate for transportation of a parcel 
is raised from 50 cents to 75 
cents. Interstate rates are not 
affected. 

A new service 


charge of five 


| cents for pickup and five cents for 


delivery of minimum rate parcels 
is imposed in cities of 5,000 popu- 
lation, and it is made permissive 
in smaller cities. 

The service charge becomes five 
cents per 100 pounds for ship- 
ments over the minimum rate up 
to 3,000 pounds. The rate plus the 
service charge for a shipment of 
less than 3,000 pounds must in no 
case exceed the rate alone for 
3,000-pound shipments. 


NICKELGRAM 


oon? 1 9 Ages 


When you can get a reduction in 
speed from 27,000 to 1 in a little 
gear box about the size of a 
baseball—that’s real news. This 
mighty atom is the Heliocentric 
speed-reducer made by the Uni- 
versal Gear Corp., Indianapolis, 
Ind. When fitted in the hub of a 
variable-pitch airplane propeller, 
it gives a reduction of 27,000 to 
1 with a torque of 100,000 inch- 
pounds to turn the blades in 
flight. The unit is available in 
larger sizes up to 100 h. p. ca- 
pacity. It’s quite obvious that 
so compact a unit is subjected 
to heavy stresses and frequently 
encounters heavy overloads and 
impacts. Hence, the radial 
plungers are made of 314% 
case-hardened, to 
obtain superior wear-resistance, 
high fatigue properties, and good 
core strength. Shafts are forged 
of Nickel-chromium steel, while 
the plunger holder and internal 

gear racks are made of 
THE : 144% Nickel Cast Iron. 


INTERNATIONAL 
NICKEL COMPANY 


INC. NEW YORK, N. Y. 





the 
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th Dimension 


The News of Automotive Advertising 


are listed by makes. Nearly all of 
those giving tire-replacement fig- 
ures had purchased new tires be- 
fore 25,000 miles had passed, and 
more than 60 per cent buy premi- 
um oil selling at 30 cents a quart 
or more. 


Motors building. New layout is in 
connection with publication’s ad- 
vertising offices. 


Assisting Borth in Detroit will 
be Sid Oviatt. 


15 


Powwow 

Fourth annual Inter-City con- 
ference on advertising, sponsored 
by Women’s Advertising Clubs of 
Midwest, is slated for Sept. 18-19 
in Hotel LaSalle, Chicago. 


Upped 
Ralph Harrington has _ been 
named advertising manager of 
the General Tire and Rubber Co., 
and the com- 


Theme of conclave will be con- 
sumer relations, and special invi- 
tations have gone out to members 
of women’s ad clubs in Toledo, 
pany’s ad ap-| Detroit, Cleveland, Milwaukee and 

pak | St. Louis. DeLoss Walker, asso- 
propriation for! ciate editor of Liberty, will speak 
the current year| on the recent convention of Ad- 
is expected t0| vertising Federation of America, 
set a new com-/ and NBC will air one hour of the 
pany high. conference on Sept. 18. 
Formerly en- 


gaged in sales 
promotion work, 
Harrington for 
the past nine 
years has been 
amember of} 
the company’s 
advertising department. New ad 
chief’s promotion, according to L. 
A. McQueen, General Tire sales 
manager, is in line with com- 
pany’s policy of advancing men 
within the organization to greater 
responsibilities. 


Try-Angle 

United Motors Service will con- 
| duct a “Try-Angle Merchandising 
Event,” open to all Delco battery 
dealers and salesmen, during Sep- 
tember, October and November. 
Separate points will be awarded 


EBy Pete Wembhoif 


Upswing 

First to announce plans for 1938 model year, T. H.| 
Corpe, Buick’s director of advertising, this week revealed | 
that Buick would up its advertising appropriation for next | 
year’s car in view of anticipated boost in retail volume. | for each month’s contest, with the 
Magazine schedules will be comparable to the current} winners determined on accumu- 


year, he said, while newspaper lineage will be increased. | po el gga points for the three 
. . Oe b 
In addition, a greater® | Judges will be F. A. Oberheu, 
number of newspapers will | + how its customers and the/ general manager of United Mo- 
be used, due to a gain of | publication itself are doing, re-| tors; A. G. Phelps, sales manager, 
more than 200| veals several interesting figures. | Delco-Remy division; and L. T. 
in Buick dealer Survey, conducted by Dr. Daniel! Robinson, vice-president of Camp- 
representation, Starch, covered a cross section of | bell-Ewald Co. 
Corpe asserted. more than a million National Geo- | 
Much of this| graphic families. ; | Ti . 
cae it , Among other things the report| 4 Umé 
eon.» an | showed that 94.5 per cent of this| Christy Borth, for the past five 
sented in sma" | Geographic group owned cars;| years on editorial staff of the De- 
er cities, it WAS| that nearly one-third of the per-|troit Free Press, has been placed 
a to be | sons contacted are in the market|in charge of Time’s new Detroit 
used for the} : 


for new cars, and their choices| editorial offices in the General 
new models in- | 7 a 
clude national M 
S | | 


Steel! 


T. H. Corpe 
newspapers, 
trade publications, outdoor post- 

YDAY, nearly every new car 
prospect knows the advantage of 








Chatter 


H. L. Poffenberger takes over 
duties of Drew N. Martin, sales 
director of national sales division 
at Advertising Services, Inc. ... 
Stanley G. Boynton, ex-ad mana- 
ger of Station WJR, Detroit, and 
formerly connected with Charles 
Mason agency, forms new ad 
agency, Aircasters, Inc. ... Auto- 
mobile Club of New York Review 
changes title to New York Mo- 
torist. 


mine 


R. Harrington 








ings and sports broadcasts, the 
latter confined to major ring 
events. 

In connection with sports 
broadcasts, Corpe announced 
that Clem McCarthy and Edwin 
C. Hill will handle Buick’s airing 
of the Joe Louis-Tommy Farr 
heavyweight championship bout 
Aug. 26 over combined facilities of 
NBC Red and Blue webs. Mc- 
Carthy, who will mike the blow- 
by-blows, and Hill, giving the 
color between rounds also handled 
Buick’s previous prizefight broad- 
casts. 

Corpe that the com-| 
pany will continue to sponsor 
prizefight broadcasts, first  be- 
cause Buick has become identified 
with this type of broadcasts 
though previous airings, and sec- 
ondly because dealers have been 
so satisfied with previous broad- 
casts that they demand the fac- 
tory keep it up. 

Arthur Kudner, 
Buick’s advertising. 


declared 


Inc., handling : 
stainless steel trimming. 


Resi Young newly-weds know that stain- 

<a ieieeh eteneiiiien less steel tableware never tarnishes. 
manager of Chrysler Corp. export 
division for past three years, has 
resigned, effective Sept. 1. No suc- 
cessor has been named. 

Powers, who had charge of 
creative advertising and publicity 
in the Chrysler overseas market, 
prior to his connection with 
Chrysler was associated for seven 
years with Brooke, Smith and 
French, Inc., Detroit. 


Switch 

Professor Quiz, whose question- 
and-answer show over CBS has 
been in behalf of Kelvinator re- 
frigerators during the spring and 
summer, goes to work for Nash 
Motors division of Nash-Kelvi-| 
nator Corp. starting Saturday 
night, Sept. 4. No important 
changes will be made in the half- 
hour show, according to Gordon 
Cooke, radio director of Geyer, 
Cornell & Newell, Inc., Nash-Kel- 
vinator ad counsels. 

Broadcast time will remain the 
same, at 9 p.m. EDST, with a re- 
broadcast from New York City at 
midnight for the Pacific coast. 


Restaurant owners know that stain- 
less steel keeps their equipment bright 
and appetizing. Architects know that 
stainless steel building trim keeps 
their buildings from growing old. 
Engineers know that stainless steel is 
immune to almost all forms of corro- 
sion and deterioration. 

And virtually every one knows that 
stainless steel automobile trimming is 
the only trimming which can per- 
manently maintain a silvery surface. 
Which will never pit. Which will 
never peel. Which will never tarnish. 
Which will never need more than an 
easy soap-and-water washing! 

American automobile manufac- 
turers are known for the quality and 
value of their product .. . and for their 
keen sense of salesmanship. 

One of the most visible evidences 
Report of added quality — one of the most 

quickly appreciated new selling fea- 


Survey, undertaken by National 


Geographic Magazine to deter- tures —isto... 


Give the car buyer more stainless 
steel. 


WHEN DECIDING on the finishing touches for your new 1938 models, don’t overlook the selling power 
of stainless steel trimming. And if your trimming is expressly designed to take advantage of the high 


strength of U-S*S Stainless Steel, it will in most cases cost less than plated or combination parts. 
NATIONAL TUBE COMPANY 


Columbia Steel Company, San Francisco, Pacific Coast Distributors United States Steel Products Company, New York, Export Distributors 


AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago, and New York 


Automotive 
On the Air 





(All Time, Eastern Daylight Saving) 


CHRYSLER—Thursday, 9:00 p.m., CBS. 
Major Bowes’ Amateur Ilour. 
FORD—Tuesday, 9:00 p.m., CBS. 
“Watch the Fun Go By."*—with Al Pearce. | 
Sunday, 9:00 p.m., CBS. 
**Universal Rhythm,’’ Frank Crumit. | 
PACKAKD—Tuesday. 9:30 p.m., NBC ea] 


CARNEGIE-ILLINOIS STEEL CORPORATION, Pittsburgh and Chicago 


“Packard Hour.’’ 
PONTIAC—Monday, 

p.m., CBS, 

“News Through a Woman's Eyes.”’ 


Wednesday, Friday, 2:00 





Contest Opens 
Satest 
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SAE to Sponsor Conclave of Aircraft Producers 


tor U.S. 


Truck Drivers 


trucking association by Oct. 1. 


WASHINGTON.—Somewhere in 


the United States today is a man 
who will be spotlighted as the na- 
tion’s safest truck driver at the 
annual convention of the Ameri- 
can Trucking Assns., to be held 
at Louisville, Nov. 15-17. 


That driver with the longest 
record of continuous driving with- 
out an accident, as determined by 
three judges to be appointed by 
the ATA, will be rewarded with a 
free trip to the convention and a 
grand prize. 


Entries in the Safest Truck 


Driver Contest, open to both em-| 


ployes and owner-drivers, wheth- 
er affiliated with the ATA or not, 
must be sent to the national 


IN OUR TWENTY YEARS of steady growth, our 


customers have depended on 
more for assistance in solving 


production problems as related to catalogs for 


dies. 


Certainly we earned customer confidence when 
we made available such superior products as our 
CHARCOAL IRON, VANADIUM IRON and NICKEL- 
CHROME IRON. But when we placed LEKTROKAST 
on the markét, we believed we were topping our 


every previous effort. 


For LEKTROKAST is the finest and most thoroughly 


refined electric furnace alloyed 
iron possible to produce. 
LEKTROKAST, as compared with 
regular irons, gives our custom- 
ers many times the number 
of smoother, deeper and more 


To qualify, a man must have 
been employed continuously as a 
truck driver (lay-offs of brief du- 
ration because of illness, vacation, 
unemployment, etc., excepted). 


His record must be entirely free 
of any accident, with the excep- 
tion that an accident happening 
to his vehicle when it was legally 
parked will not be counted 
against his record. 

ATA must be furnished a sworn 
statement giving the duration of 
the man’s record, the names of 
all employers and the period dur- 
ing which he was employed by 
| them. 

Employers will be requested to 





us more and 
such of their 


| 





certify the record and to supply 
the names of their insurance com- 
panies so ATA officials may 
check the record against the offi- 
cial accident records of the in- 
surance firms. 

If an owner-driver, working 
for himself, the man must give 
ATA a sworn statement of the 
length of time he has been driv- 
ing without an accident. He must 
also supply the names of insur- 
ance concerns which have carried 
his insurance. 


New Booklet Issued 


NEW YORK.—A new and more 
complete edition of the _ booklet, 
“Hard-Facing with Haynes Stellite 
Products,” is now being issued by 
Haynes Stellite Co., a unit of Union 
Carbide and Carbon Corp. The 
booklet describes over 500 money- 
saving applications of the hard- 
facing process. 


[—EPEN DABLE 


difficult draws. LEKTROKAST’S closer grain and 
greater density mean the elimination of scratches 
and resultant extremely costly finishing. LEKTRO- 
KAST’S longer life means the elimination of many 


costly delays in the production line. 


products. 


So, by the introduction of this great metal, we 
have added another step to a record already note- 
worthy for consistent production of dependable 


If you are experiencing production difficulties be- 


cause of faulty castings for dies, talk to our sales 


DETROIT GRAY IRON 


VANADIUA 
tits 


and metallurgical experts about LEKTROKAST. 


Their services are offered with- 
out obligation to you, and, 
through a conference with 
them, you will learn why our 
customers have come to depend 
on us. 


Los 





Angeles is Chosen 


For Meeting in October 


LOS ANGELES. — Producers 
and designers of aircraft will 
gather here, Oct. 7-9, for the 
second annual National Aircraft 
Production meeting sponsored by 
the Society of Automotive Engi- 
neers. The army and the navy, 
builders of aircraft and engines, 
transport companies, suppliers of 
raw materials, and the National 
Advisory Committee for Aero- 
nautics all are contributing papers 
based upon theory and practical 
experience, according to John A. 
C. Warner, secretary and general 
manager of the society. 

Stainless steel and its place in 
aircraft manufacture is to be ex- 
plained by a representative of one 
of the country’s leading users of 
this material—the E. G. Budd 
Mfg. Co. Steel castings, mag- 
nesium castings, die castings and 
molded plastics will all get con- 
centrated attention. 

A paper is scheduled on pro- 
duction problems in the manufac- 
ture of aluminum alloys. This, 
with another devoted to hydro- 
press operations will be features 
at the all-important session on 
Aircraft Processes. 

“Factory Equipment. and Tool- 
ing” and “Production Tools for 
Airplanes,” are the titles of two 
vital papers that will comprise 
the Factory Equipment Session. 
Representatives of the army and 
navy will tell problems that occur 
in keeping fit the nation’s first 
line of defense. 

SAE President Harry T. Wool- 
son, executive engineer Chrysler 
Corp.: Aircraft Engine Vice-Presi- 
dent A. L. Beall, Wright Aero- 
nautical Corp., and Aircraft Vice- 
President Fred E. Weick, Engi- 
neering” & Research Corp., are 
co-operating with Carleton E. 
Stryker, Curtiss-Wright Technical 
Institute, general chairman of the 
meeting, in putting finishing 
touches to the program. Working 
with them are S. D. Heron, Ethyl 
Gasoline Corp., and Peter Altman, 
University of Detroit, meetings 
committee chairman for the air- 
craft engine and aircraft activi- 
ties, respectively. 

Among the authors are such 
authorities as: Donald H. Wood 
of the national advisory commit- 
tee for aeronautics; A. Lewis 
MacClain, chief test pilot, and R. 
S. Buck, project engineer, Pratt 
& Whitney; Henry A. Berliner, 
president, Engineering & Re- 
search Corp.; Col. E. J. W. Rags- 
dale, E. G. Budd Mfg. Co.; Robert 


Ohio’s Title Act 


Operative Jan. | 


COLUMBUS, O.—Although it 
does not become operative until 
next Jan. 1, Ohio’s new automo- 
bile certificate of title act, passed 
by the legislature last spring be- 
came a law Aug. 12. Starting next 
year persons selling automobiles 
will be required to furnish the 
buyer with a certificate of title in- 
stead of the bill of sales required 
under the old law. 

Certificates of title will be re- 
corded by the county clerk and 
must show on them every mort- 
gage or lien standing against the 
automobile. 

Filing fee for a certificate of 
title will be 75 cents and 30 cents 
for recording or cancelling a lien. 


Car Fatalities Drop 


But Still Top 1936 
WASHINGTON. — Automobile 
deaths in 123 major cities during | 
the week ending Aug. 13 totaled | 
158, 13 less than the correspond-| 
ing week of last year, according | 
to-the bureau of the census. 
Fatalities in the 123 cities dur-| 
ing the first 31 weeks of 1937 to- | 
taled 5,379 compared with 4,735 | 
for 1936, an increase of 14 per 
cent. 





Johnson, Wright Aeronautical 
Corp.; C. A. Van Dusen, Consoli- 
dated Aircraft Corp.; H. Oliver 
West, chief engineer, United Air 
Lines; Maj. Joseph T. Morris, 
U. S. army air corps; and Fred 
Arnold, naval air station, San 
Diego. 

These men will present nine of 
the 16 papers scheduled for the 
meeting. Their topics will be 
fitted into sessions on engine per- 
formance, engine operation and 
maintenance, production, aircraft 
materials, aircraft processes, fac- 
tory equipment and operation and 
maintenance. 

An aviation banquet and ball 
will climax the meeting. 


Washi ngton Bans 
Light Amberizing; 
Sets Truck Rules 


SEATTLE.— The “amberizing” 
of headlamps or installing attach- 
ments or using liquids to change 
the color of headlamp lenses, has 
been banned by the Washington 
commission on equipment. 

The state commission will not 
tolerate changing the headlamps 
in any way which will tend to 
change the original performance,” 
declared D. B. Rigg, state illumi- 
nating engineer. “The amber ban 
does not apply to spot or fog 
lights, however, which are ap- 
proved and which are equipped 
with amber lenses. 

“Amberizing lenses decreases 
the amount of light projected, as 
high as 50 per cent. It has been 
quite a common practice to do 
this for the purpose of reducing 
glare or dazzle, but properly ad- 
justed headlights will accomplish 
this, together with the use of 
dimming, and without any loss of 
light, so important in safe driv- 
ing.” 

The commission has also 
adopted rules and regulations de- 
fining safety equipment on trucks 
in particular, and motor cars in 
general. Trucks in this state now 
must carry flares, electric and oil 
burning, to use in event of being 
stalled on the highway; direc- 
tional turning signals must be in- 
stalled where the body or load ex- 
tends 24 inches to the left of the 
center of steering post and re- 
flex red light shall be carried at 
the rear, in addition to regular 
red lights, while clearance lamps 
to define outline of large vehicles 
are required, details for installa- 
tion having been promulgated. 


Cadillac-LaSalle Adds 


3 Sheet Metal Presses 

DETROIT.—Installation of 
three large presses in the sheet 
metal division of Cadillac-LaSalle 
that will increase the capacity of 
the department by 60 per cent 
was announced this week by 
Nicholas Dreystadt, general man- 
ager. 

The new presses are included 
in a $100,000 improvement and 
expansion program designed to 
permit “progressive line” han- 
dling of such sheet metal parts as 
front and rear fenders, gas tanks 
and radiator shells. 





/WANTED--SALES MANAGERS 
| One new and one used car 
| sales manager by a Chevrolet 
dealer in Ohio with about 600- 
|ear contract. Give complete 
| information about present and 
| previous employment, age, 
| family, compensation expected 
and anything else you may 
consider of importance —in 
your first letter. Our organi- 
| zation knows of this ad. Ad- 
dress Box 126, Automotive 
Daily News, 527 New Center 
Bldg., Detroit, Mich. 


| 
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Wagstaff Sees Early Upturn in Used Car Prices 


Predicts Swing in Step 


With Other Commodities 


DE TROIT.—Belief that used 
car prices soon may start an up-| 
ward swing, in keeping with the | 
general increase in prices of all | 
commodities, was expressed this | 
week by J. B. Wagstaff, general | 
sales manager of De Soto. 

“Business indices show 
prices ‘all down the line’ have | 
risen almost 25 per cent since} 
1933. In the last six months, rents | 
and clothing have led the parade | 
in the upswing. It is only logical | 
to assume that used car prices, | 


that 


Harvard Gives 
Traffic Course 
For Specialists, 


CAMBRIDGE, Mass.—America’s 
first summer “traffic” university, 
offering professional training to 
police and traffic engineers in 
session at Harvard University. 
Total enrollment is limited to a 
hundred, of whom Massachusetts 
city and state police and traffic 
specialists comprise 33. The fac- | 
ulty includes 34 of the country’s | 
foremost traffic experts in public | 
service and private corporations, 
co-operating with the Harvard 
Traffic Bureau and the Interna- 
tional Assn. of Chiefs of Police 
and the Institute of Traffic En- 
gineers. 

For the police the traffic bureau | 
is also conducting the second an-| 
nual “New England Traffic Offi- 
cers’ Training School,” with a}| 
registration limited to 50 officers 
from the New England and New| 
York areas. The _ director is 
Lawrence B. Tipton of the North- 
western University Traffic Safety 
Institute, assisted by Maxwell 
Halsey and Merwyn A. Kraft of 
Harvard. 

Lecturers include Franklin M. 
Krem] of Evanston, Ill., director 
of the safety division, Interna- 
tional Assn. of Chiefs of Police; 
Dr. Harry A. deSilva, Harvard, 
and A. W. Koehler, executive 
secretary American Assn. of Mo- 
tor Vehicle Administrators. Other 
instructors include Lewis E. Mc- 
Brayne, general manager, Massa- 
chusetts Safety Council, and 
Dwight McCracken, traffic engi- 
neer, Liberty Mutual Insurance. 

Work in the traffic university 
includes collision analysis, meth- 
ods of traffic surveys, parking 
control, traffic signalling, road de- 
sign and progressive legislation, 
under the direction of Burton W. 
Marsh, director of the safety and 
traffic engineering department, | 
American Automobile Assn., as- 
sisted by Halsey and Theodore | 
Matson of Harvard. Instructors | 
include Paul G. Hoffman, presi- | 
dent Studebaker Corp. and of the 
Automotive Safety Foundation; | 
Roger L. Morrison, professor of | 
highway engineering, University | 
of Michigan; R. E. Toms, chief of 
division of design, United States | 
bureau of public roads; Edward | 
F. Copell, Massachusetts depart- 
ment of public works; Philip Des- | 
mond and Timothy O’Connor, both 
of the Boston traffic commission. 


Nash iene Establishes 


Sales Office in Dallas 


KENOSHA, Wis.—In line with 
its program of expansion, which 
provides for intensive develop- 
ment work with distributors and 
dealers, the Nash Motors division 
of Nash-Kelvinator Corp. has 
established a divisional sales of- 
fice in Dallas, Tex., it has been 
announced by Courtney Johnson, 
general sales manager. 

Walter J. Heinze, until recently 
a district representative for the 
company in the middle west, 
has been promoted to the post of 
southern sales manager, in charge 
of the Dallas office. Until re- 
cently, the southern sales man- 
ager operated out of the main 
Nash plant at Kenosha. 











|which have remained stable dur- 


ing the last few years, will follow 
in the wake of constantly rising 
commodity prices,” Wagstaff de- 
clared. 

“A visit to almost any used car 


| lot will reveal that hundreds of 
| good, reconditioned used cars are | 


now listed at ‘bargain basement’ 
prices,” he stated, “prices that 
stamp these cars as values that 
may not be matched for years. 
“The history of used car sales 


back in the 20’s shows that not | 
infrequently used cars one or two | 


years old were sold for more than 


their original cost. While we do||| 


Examinations Due 
All Wash. Drivers 
SEATTLE. — All persons 
applying for drivers’ li- 
censes in this state, new or 
renewal, must now take a 
written examination and 
physical and driving tests. 
William Cole, chief of the 
state patrol, has installed 
“reactometers” to test driv- 
ing skill, vision and general 
reactions, in Seattle, Spo- 
kane, Yakima and Tacoma. 
Fifty such machines have 
been ordered by the. state 
license department. 
Twenty traveling units of 
state patrolmen will take 
machines to smaller com- 


not predict a recurrence of this ||| 
condition, we do _ believe that | 
prices on good used cars will 

move upward.” 


munities giving examina- 
tions and tests. 


| ber 





‘Rubber Tonnage Down 
| 15 Per Cent in July 


NEW YORK. 
crude rubber by 


month of July 


consumption shows a 
and is 9.5 
year ago, 
Manufacturers Assn. 


250 (revised) long tons. 


The organization reports gross 


Consumption of | 
manufacturers 
in the United States during the 
is estimated to be 
43,650 long tons, which compares 
| with 51,798 long tons during June. | 
| July 
crease of 15.7 per cent under June | 
per cent under July a| 
according to the Rub- 
Con- 
sumption for July 1936 was 48,-| 


de- 


domestic 
on hand July 31 
tons, 


235,850 (revised) 
hand July 31, 1936. 
Crude rubber 


long 


mated to be _ 75,779 
which compares with 57 


This association estimates total 
stocks of crude 
at 164, 
which compares with June 
30 stocks of 169,646 long tons and 


rubber 
445 long 


tons on 


afloat to United 
| States ports as of July 31 is esti- 
long tons 
,215 long 


tons afloat on June 30 and 60,343 


|imports of crude rubber for July | 489. 


| to be 39,108 long tons, a decrease | 
of 20.1 per cent under the June | tion 


long tons afloat on July 31 a year 


July reclaimed rubber consump- 
is estimated at 11,924 long 


| figure of 48,956 long tons but nine| tons, production 17,885 long tons, 


| per cent over the 35,881 long tons! stocks on hand July 31, 


imported in _July, 1936. 


UST AND DRAFTS! | 


| long tons. 


“Keep Out!” is the admonition given 


them in this glorified steel 


HE men in this picture are seeking the 

impossible — trying to find leaks in the 
Unisteel Turret Top Body by Fisher . . . leaks 
through which dust and unwanted drafts 
might seep if such leaks existed. 


And if you ever watched one of these glorified 
steel bodies in the course of construction, you’d 
know the reason for the futility of their quest. 


Not only are all its steel parts steel-fused to 
each other into a solid steel unit for greater 
security—but, as an extra safeguard, the floor 
and underbody structure are sealed doubly 
tight by a special “Saftiseal” process. 


Typical, indeed, of the many things that have 
been done to make the Unisteel Body by Fisher 
safer and more comfortable is this scrupulous 
attention to detail. 


“THE UNISTEEL TURRET TOP BODY BY. 
on erate mean ee 


ON “GENERAL: morons "Cars ONty: Euevanger 


. wee ‘te > 
wise emt «Mt: Pat SD cea ett See Ee aon els 


body 


Take a ride in this new kind of steel body 
and learn first hand what a big advance it 
has made in motoring comfort, safety and 


luxury. 


Of course, all new cars don’t have it. 


Only General Motors cars have Unisteel 
Turret Top Body by Fisher. 


r 


y 


Only Body by Fisher has all these Safety and Comfort Features: 


1. Improved visibility, front 
and rear. 2, Streamline style— 
roominess for greater comfort. 
3. Saftiseal floor — protects 
against exhaust fumes. 4. Im- 
proved No Draft Ventilation 
with Safety Plate Glass all 
around. 5. Giant luggage com- 


partments “flowed” integral 


, LD Four 
voor SS 

by CiNtna 
mrs 


FISHER 


PAA SALLE | oo 


with body. 6. Wider seats and 
larger door openings. 7. Tur- 
ret Top for extra safety and 
durability. 8. New two-way 
adjustable front seat. 9. Fisher 
interior styling — upholstery 
and fittings. 10. Unisteel con- 
struction throughout—with all 
the steel panels insulated 
against heat, cold and noise. 


CADILLAC 


, 


‘ ; ie, hee i See x tak timc 3 
co neh we DR: encanta alleaatates i Rnd tliat I ee keen 


16,646 
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States Diverted 16 Per Cent of Road Taxes in *36 
a productive sales training wan | eer $169,000,000 Allocated 


Pontiac Dealers’ Profits Up 
$2,500,000, Klingler Reveals 


PON TIAC.—Pontiac dealers 
nationally realized a net profit in 
the first six months this year $2,- 
500,000 greater than in the com- 
parable period in 1936 as a part 
of the general improvement 
achieved by this division of Gen- 
eral Motors, points out H. J. 
Klingler, general manager. 

In this same period Pontiac 
moved up to fifth place in reg- 
istrations among all manufac- 
turers, and according to 


largest numerical gain in the en- 
tire industry, Klingler empha- 
sized. 

“Although strikes in supplying 
companies seriously curtailed the 


volume of new cars which Pon-| 


tiac dealers could have handled 
in the early spring,” Klingler 
said, “the fact remains’ that 
despite this handicap our dealers 
sold at retail 121,434 new cars in 
the first six months this year as 
compared with 97,978 in the com- 
parable six months of last year 
when there was no appreciable 
new car shortage. This is an in- 


NOW 


stopping pages like this 


latest | 


figures available, made the third} 
| During the first six months this | 
| 


|}erease of 25,932 new cars, or 27 
per cent. 

“Used cars experienced a 
| parallel upward movement, deal- 
ers selling 208,437 units as com- 
pared with 175,235 to July 1 last 
year, an increase of 33,202 used 
cars. 

“One of the biggest factors in 
the increase in dealer net profits 
came through a realization with- 
in the dealer body of the extra 
earnings to be realized from the 
sale of parts and accessories. 


year our dealers increased their 
gross profit from this source 
j}alone to 97 per cent above that 
|of a year ago. 

“While dealers were materially 
|improving their net earnings, 
|they also raised their price class 
|performance 20 per cent above 
|that of 1936. 

| “Retail salesmen shared in the 
| profit improvement over the first 
| six months last year, their aver- 
|age earnings running substantial- 
|ly ahead of 1936, thanks to the 
| public acceptance of the car plus 





still more millions of car owners 
will be reached with big eye- 


one — in LIFE and THE 


AMERICAN HOME in addition to FORBES, THE ATLANTIC 
MONTHLY, NATION’S BUSINESS, THE HIGHWAY 
TRAVELER, and NEWS-WEEK! 


Are you cashing in on all this advertising? 


GET GOING ON GOODYEAR 
LeGuard Jubes FOR 


HIS revolutionary new 

product is going over 
big — the public is fast becom- 
ing“ LifeGuard Tube conscious” 
— which is why we're advertis- 
ing it heavierand heavier...Talk 
up LifeGuard— keep a demon- 
stration cross section handy — 
make chunks of extra money!... 
It’s exclusive—no competition— 


SWEET PROFITS! 


one of the plus advantages of 
the Goodyear Dealer Franchise! 
---Come on, get going with us 
on LifeGuard Tubes—and we'll 
all be ahead! 

P.S. Another reason why the Goodyear 


proposition is “‘hot’’-and why you 
ought to be on top of it if you’re not! 


*LifeGuard is a trade-mark of The Goodyear Tire & Rubber Company, Inc., and 
is protected by patents pending 





conducted nationally by the fac- 
tory since the introduction of 
1937 models. 

“During the two periods under 
review, total employment of the 
Pontiac division, including fac- 
tory workers as well as field 
wholesale men, went 56 per cent 
ahead of last year to an all-time 
high of 11,450 people on July 1. 

“Particularly gratifying to us 
at the central office is the fact 
that, while dealers’ and _ sales- 
men’s profits were rising even 
faster than the increase in new 
car volume, our wholesale selling 
expense per new car was reduced 
21 per cent despite the fact that 
we operated two more zones in 
1937 than in the first half of 1936. 

“In line with the established 
Pontiac policy of quality dealer 
representation, numerical reduc- 


|tions in our dealer organization 


were made at a number of metro- 
politan points this year over last. 
From a national standpoint, how- 
ever, our representation is larger 
now than at this time last year 
because we have been closing 
open points in the Midwest, South 
and other sections where our 
previous dealer representation 
was far too thinly spread. 

“The numerical dealer increase 





|expected at 
|tween Sept. 3 and 9 for the first 


| of 
|} members, reports that invitations 


nationally on July 1 this year as 
compared with the same period 
last year was 13 per cent against 
a dealer net profit increase in the 
same periods of 32 per cent. 


“From a comparative stand- 
point, this relative showing of 
dealer profits will be much higher 
in the last half of this year than 
in the first half, because of our 
new 19387 sliding scale of in- 
creased discounts. Naturally, the 
heavy ‘pay off’ to dealers under 
this policy—which is retroactive 
—will come in the last half of the 
year.” 


'Trailerites Meet 


In Calif. in Sept. 


SANTA MONICA, Calif.—More 
than 1,000 trailerites from all 
parts of the United States are 
Santa Monica be- 

reunion of the 


Pacific coast 


|American Tourist Assn. 


Edwin Murphy, vice - president 
the ATA, which has 25,000 


have already gone out to mem- 
| bers. Murphy is at present living 
|in a Santa Monica trailer camp. 


“The purpose of this reunion,” 
said Murphy, “is not only to re- 
new old acquaintances but to co- 
|} operate with the leading trailer 
|}park owners in southern Cali- 
|fornia in creating and maintain- 
ing in this vicinity high standards 
of camp comfort. 

“We want to show the public 
that trailerites are just as desir- 
|}able guests when they arrive on 
their own wheels as when they 
come on a train or ship. 90 per 
cent of our members are retired 
business and professional men of 
means who seek an independent 
and comfortable method of living. 


“We have 500 members in 
greater Los Angeles. It is well 
to recognize the fact that al- 
| though there are a great number 
of camps near Los Angeles, 
nearly every one of them is con- 
stantly filled to capacity and ad- 
|}vance reservations are  neces- 
| sary.” 





Rubber Imports Up 


MONTREAL.—Due in large 
to the heavy increase in the imports 
|}of raw rubber to 8,488,643 pounds 
j}valued at $1,812,491 in June from 
| 4,754,180 pounds worth $718,079 
June, 1936, Canada’s total imports 
of rubber jumped to $2,186,118 from 
|} $973,140 in June, 1936, 


part 


in | 





To Non-Highway Purposes 


WASHINGTON.—Nearly 16| 


cents out of every dollar of state 
taxes paid by highway users in 
1936 was assigned to non-highway 
use, according to statistics col- 
lected from state authorities by 
the bureau of public roads of the 
U. S. department of agriculture. 
Collections from state gasoline 
taxes, motor vehicle registration 
fees and motor-carrier taxes 
amounted to over a billion dollars. 
Allocations to non-highway pur- 
poses amounted to $169,344,000, an 
increase of $22,202,000 over the 
previous year. 

Other allocations were $583,616,- 
000 for state highway purposes; 
$265,496,000 for local roads and 
streets; $37,942,000 for collection 
and administration; $1,597,000 for 
other highway puposes such as 
park and forest roads, etc.; and 
$8,346,000 was undistributed. 


States taxes on highway users 
included registration fees and li- 
censes amounting to $359,784,000, 
gasoline taxes of $691,420,000, and 
special taxes on motor carriers of 
$15,137,000. These taxes have been 
justified on the grounds that they 
are for the building and mainte- 
nance of good roads over which 
the vehicles must travel. Any 
other use of these funds, says the 
bureau, detracts materially from 
the upkeep of the highways for 


which the motoring public is pay- | 
ing. In 1936, almost one-third as| 


much was used for non-highway | \¢ermo! 
| Virginia 


purposes as was used for the 


building and maintenance of state | 


highways. 

Of the state taxes on highway 
users employed for other than 
highway purposes, about $89,000,- 
000 went to the general state, 
county and municipal funds; $36,- 
500,000 was paid for relief of un- 
employment; $33,000,000 was given 
to education; and approximately 
$11,000,000 for miscellaneous pur- 
poses, such as airports, naviga- 
tion, service of non-highway debts, 
irrigation, parks, and other pur- 
poses. 

The amounts of motor vehicle 
revenues allocated by each state 





Rex-Watson Corp. Hits 


Bus Body Output High 
CANASTOTA, N. Y.—Peak of 
production for all time has been 
reached by Rex-Watson Corp., 
manufacturer of bus _ bodies, 


which now has 350 men engaged | 


night and day in turning out 5 
new school buses every 24 hours, 
while production may soon be 
stepped up to 7 a day, according 
to Harold D. Sparks, general sales 
manager. 


The number of persons work- 
ing, the size of the payroll, and 
the output of buses are larger 
than they have ever been since 
the plant got into production of 
bus bodies less than 5 years ago, 
Sparks said. 


| Penn. 





for state highway purposes, for 
local roads and streets, and for 
non-highway purposes, are listed 
as follows: 
For State For Local For Non- 
Highway Roads Highway 
Purposes and Streets Purposes 
(000 omitted) 
725 
7 


State 


8,849 $ 5,743 $ 
3,619 1,149 
10,887 656 77 
38,048 18,058 5,427 
6,095 2,878 
10,744 3,259 
2,389 502 
11,352 5,909 


Alabama ..$ 
Arizona 
Arkansas 
Calif. 
Colorado 
Conn. 
Delaware 
Florida 
Georgia 2,459 
Idaho 4,110 1,812 
Illinois .... ,555 16,433 
Indiana .... ,40 12,067 
Iowa 6,684 5,728 
Kansas 9,784 3,600 
Kentucky 14,503 602 
Louisiana 11,795 
Maine 7,893 
Maryland 5,889 
Mass. 12,329 
Michigan 19,408 
Minnesota 14,538 
Miss. 5,135 
Missouri 19,547 
Montana 4,386 
Nebraska 6,249 
Nevada 1,526 
New Hamp. 5,139 
New Jersey. 17,308 
New Mex. . 3,990 
New York.. 22,977 
N. Carolina. 16,597 
N. Dakota.. 2,348 
Ohio 24,114 
Oklahoma .. 8,261 
Oregon 10,463 
56,622 
2,891 
9,689 
2,570 
13,069 
33,520 
3,863 
2.956 
13,984 
6,612 


11,694 


123 


7,802 
2,901 


7,412 
3,356 


2,814 


799 
3,487 


538 
6,126 
342 
194 
66 


2,238 


850 
4,506 
4,434 


480 
59,790 
2,432 
5 


11,470 
3,882 
238 
12,607 
1,995 
154 
2,131 
3,654 
9,307 
45 


R. Island .. 
BS. Car. coos 
S. Dak. 
Tenn. 
10,893 
1,280 
6,157 
9,570 
819 
8,784 
555 
2,382 


Vermont 30 
Wash. 942 
4,355 


932 


$169,344 


TOTAL. .$583,616 $265,496 


Oldsmobile Sales 
Up 63 Per Cent 
Over August, *36 


LANSING. — Oldsmobile retail 
sales during the first 10 days of 
August this year were 63 per cent 
above the same period last year 
and greater than in any other 
similar period in the company’s 
history, it is reported by D. E. 
Ralston, Oldsmobile general sales 
manager. 

During the period a total of 
6.836 Oldsmobile Sixes and Eights 
were sold, to top by 2,641 cars the 
4,195 units sold during the first 
10 days of August, 1936. 

From Jan. 1, 1937, to Aug. 10, 
a total of 136,558 Oldsmobiles have 
been delivered to retail purchas- 
ers, a substantial gain over the 
same period in 1936, he said. 


Paine Is Elected 


BOSTON.—Robert G. Paine, vice- 
president of the Nash New England 
Co. since its organization several 
years ago, has been elected presi- 
dent. He succeeds the late Harold C. 
Hart, who died here recently. 





At the apex of the 
trailer industry is the 
FLEETWHEELS-COATES 
trailer, built only to stand- 


ards of 
ness. Priced 


uality and complete- 
$1500, $3600 and up, 


they offer responsible dealers a prof- 
itable item in the class field. Exclusive 
distributorships are still open in the East- 


ern seaboard. 


Vrite for further information. 


FLEETWHEELS-COATES TRAILERS 


division of Fleetwings, Inc. 


BRISTOL 


PENNSYLVANIA 





CHICAGO.—AIl available dis- 
play space for the Automotive 
Service Industries show, to be 
held in Chicago’s Navy Pier, Dec. 
6, according to Show Manager 
Coffman. Setting a new all-time 
record for advance sale of booths, 
336 manufacturers had filed space 
applications by the Aug. 9 dead- 
line. 

The manufacturers presented 
bids for the entire 915 spaces, 
totaling 98,616 square feet, Coff- 
man said. A year ago at closing 
date 266 firms had filed applica- 
tions to exhibit. 

Since additional qualified firms 
are certain to apply for booths, 
the show management is en- 
deavoring to contract for more 
space at the east end of the 
south section of the pier, Coff- 
man said. 

The space drawing is scheduled 


for Sept. 10 in the Hotel Stevens, | 
and at that time representatives | 
of exhibiting manufacturers will 


draw lots for booths. 
On the same day, the first of a 





Seventh Edition 
Of Chek-Chart 


Off the Press 


CHICAGO.—Seventh edition of | 


Chek-Chart, containing seven in- 


struction pages, and re-written to} 
give the service station operator | 
the best possible conception of | 
lubrication, was an-| 


automobile 
nounced this week. 


Ready for distribution, the new 
Chek-Chart also contains a gen- 
eral outline of the operation and 
lubrication of various car parts 
including engine, fan, water 
pump, distributor, transmission, 
differential, universal joints, wheel 
bearings, shackles, springs and all 
parts which require lubrication or 
servicing attention. Space is also 
devoted to merchandising infor- 
mation. 

Tire sizes and recommended 
pressures are given for all car 
models from 1932 to 1937. Anti- 
freeze proportion tables have been 
re-checked with engineering data 
and extended to cover tempera- 
tures as low as 60 degrees below 
zero, and complete instructions 
are given for servicing cooling 
systems. A new engine oil chart 
is provided, covering all changes 
made by car manufacturers to 
date. A body chart provides the 
necessary 
cating modern car bodies to elimi- 
nate squeaks and wear, and gives 
complete instructions for body 
and chassis tightening. 


Spencer Named Sales 


Mer. of Anthony, Inc. 


LOS ANGELES.—Appointment 
of LeRoy Spencer as general sales 
manager of Earle C. Anthony, 

ae Inc., California 
distributor for 
Packard, is an- 
nounced by 
Earle C. An- 
thony, president 
and general 
manager. 

Spencer, for- 
merly resident 
manager of the 
<4 concern’s north- 

. ern California 
LeRoy Spencer operations, is 
now in complete charge of the 


5 eth 


company’s sales activity for the} 


entire state. 
In his new capacity he will 


again make his headquarters in| 
Los Angeles but will divide his 
time equally between that city and | 
San Francisco, where he was re-| 


cently honored with the presi- 
dency of the Motor Car Dealers’ 
Assn. 


information for lubri-| 
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336 Manufacturers File for ASI Show Space 


All Available Space Taken; 
Added Room May be Sought 


series of mailings goes out to the 


|invited jobber list describing the 


Automotive Service Industries 
show as an eye-opening business 
and profit opportunity every pro- 
gressive and qualified wholesaler 
should attend. That “The Great- 
est Automotive Mart in the 
World” is more than a mere 
slogan for this year’s show, is 
supported in convincing fashion 
by interest rolling up not only 
among domestic and Canadian 
members of the trade, but over- 
seas as well. 

Export managers of _ several 
large United States factories have 
returned from Europe with re- 


ports that the coming show is a 
popular topic of conversation in 
every country they visited, indi- 
cating that more distributors than 
ever are making plans to cross 
the ocean for the Chicago event. 
On the basis of these reports the 
Overseas Club anticipates a rec- 
ord-breaking turnout for Wed- 
nesday evening of show week, 
when guests from overseas will 
be feted at their annual banquet. 


The ASI show is a six-day show 
this year, opening Dec. 6 and 
closing Dec. 11. It is jointly 
sponsored by MEWA, MEMA and 
NSPA. Members of these asso- 
ciations and overseas guests, ap- 
proved by the joint operating 
committee, will be admitted for 
the full period of the show, while 
invited jobber guests will be ad- 
mitted the final three days, 
Thursday through Saturday. 








19 


Pa. Contends It Has Right 
To Regulate Car Convoys 


HARRISBURG, Pa. (UTPS).— 
Replying to the injunction pro- 
ceedings started by several con- 
voy concerns, Attorney General 
Charles J. Margiotti filed answers 
in Dauphin county court this 
week contending that the legis- 
lature has the right to regulate 
the transportation of automobiles 
over its highways when there is 
no federal regulation. 

The state has been restrained 





Wintergust Named 
PITTSBURGH. —“Big Ed” Winter- 
gust, a figure in automobile racing 
for the last 17 years, has been 
named official automobile’ racing 


representative of the Gulf Oil Corp. | 





by Judge Frank E. Wickersham 
from enforcing an amendment to 
the motor code which prohibits 
the carrying of an automobile on 
or above the cab of a convoy. 
Failure of the interstate com- 
merce commission or any other 
federal agency to regulate the 
convoy firms should be interpreted 
as giving the states the right to 
do so, George W. Keitel, deputy 
attorney general, said, claiming 


| that carrying a car above the cab 
|is hazardous for the driver of the 


convoy and for motorists. 

Keitel further held that car- 
riers could be changed to conform 
with the requirements of the act 
with little difficulty. 


2 
LAVE drivers, that’s what 


they are...seems like my innards 


haven’t cooled off once since I 


rolled off the showroom floor. 


“First, run the old man to the 


train...then home...then Johnny 


to school...then home...then to 


market...then back to market 


because the missus forgot butter 


...then to some club meeting 


...then home to lunch... 


then 


to school again...and so on 


and so on all day, every 


day, 


week in, week out. 11,000 miles* 


I’ve lugged them...and now what 
do I get? A trade-in! That’s 
gratitude! Take a tip, comrades 


...Mever get sold into a subur- 


ban family. It’s hell on wheels. 


x * * 


The American Home goes to car- 


dependent families . . . something like 


1,000,000 of them... families who live 


where they have to have a car (at least 
one). You'd have a hard time finding 


an easier, more responsive market for 


automotive advertising. 


% From The American Home reader-study by Daniel 


Starch: Average yearly mileage, single car owners only. 


There’s no place like 


ERICAN I TOME 


for advertisers who sell anything for the home 





~ 
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— Three-Ton Chassis Added to Stewart Line 





N. D. Service Volume Aided 


By Modern 


BISMARCK, N. D.— Increased 
sales, larger volume of business 
and greater customer satisfaction 
marked the adoption of modern 
visible merchandising methods by 
the Capital Chevrolet Co. here, its 
officers reported. 

Among the latest improvements 
to the modern garage is a parts 
department which makes readily 
available for clerks and customers 
any automobile part or equip- 
ment that may be desired. 

Parts that formerly were hid- 
den away on shelves back of cut- 
off counters or buried deep in 
drawers have all been distributed 
in methodical order in visible 
shelving within easy reach of the 
clerk. 

“Remodeling our parts depart- 
ment gives us one of the most up- 
to-date and efficient setups of its 
kind in the state of North Dako- 
ta,” F. M. Davis, general manager, 
declared. 

All parts are carried in all-steel 
shelves recessed into one corner 
of the main floor within a few 
steps of the main entrance. Small 
parts are grouped in_ shelve 





Cut-to-measure 
advertising 


A magazine can please every- 


one a little, or please a selective | 


Merchandising 


pockets behind brightly colored | 


fronts that give a cheerful atmos- 
phere to an _ otherwise 
corner. 


Large parts such as batteries, 
tires, headlamps, steering wheels, 
wheels and other equipment oc- 
cuping considerable space are 
arranged on floor racks, where 
the customer cannot only look but 
also feel of what he is seeking. 


R. A. Mason, assistant manager, 
declared the remodeled depart- 
ment is one of the most progres- 
sive steps taken by the company 
in the last few years. 

“We guarantee all of our prod- 
ucts and employ trained men to 
see that the customer gets what 
he asks for,” said Mason. 


Another of the forward looking 
steps taken by this company ear- 
lier this year was the changing of 
an unsightly series of vacant lots 
into a clean, attractive used auto- 
mobile lot. 


A front was constructed, the 
lot was lighted to permit night 
display of merchandise and a 
canopy constructed beneath which | 
special sales items are displayed. | 

Officers of the company are F. 
M. Davis, general manager; R. A. | 
Mason, assistant manager; Duane 
Davis, sales manager; R. M. Lar- 
kin, office manager; Jack Morgen- | 
thaler, parts department manager, | 


dingy | 





and William Gierke, service fore- | 
man. 


| Republic Steel Names 


Four New Distributors | 


CLEVELAND. — Four new dis- | 
tributors for Republic’s tubular} 
products have been announced 
here by N. J. Clarke, vice- presi- | 
dent in charge of sales of Repub- | 
lic Steel Corp. 

The new distributors are: The 
Bluefield Supply Co., Bluefield, W. 
|Va.; Ormand Plumbing Supply| 
Co., San Antonio, Tex.; J. Gaber 
Co., Houston, Tex. and Morgan’s 
| Inc., Savannah, Ga. 





audience very much. We aim to | 


make THE DIGEST a custom fit for 
one type of person. A good deal 
of advertising, it seems to me, 
hardly an exact fit for anyone. 

For people are not all alike. 
The president of a company and 
the clever boy he recruits from 
the campus have different meas- 
urements. Matters which bore 
the boy are interesting and im- 
portant to the president. 

If less than half a _ million 
people can afford what you ad- 
vertise, doesn’t it worry you to 
pay for reaching ten million? 
That adds up to 95% waste. 

THE DIGEST is edited for men 
and women who are mentally 
vital, but too busy to be intel- 
lectual. They are curious about 
truth but have little time to seek 
it. Yet they must know what 
the world is doing and thinking. 

THE DIGEST is cut to the 
measure of that man or woman 
and the fit is good. If what you 
make is for busy people of good 
income, you can reach half a 
million of them by advertising in 
THE DIGEST. 

ALBERT SHAW, Jr. 
PUBLISHER OF 


is 


233 Fourth Avenue 
New York City 
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Total, 15 States 
for July 
Arizona 


California 


Connecticut 


| 27-Nov. 3—Toledo. 


LAST OF THE RUN. Buick operated its final assembly line at ca- 
pacity up to the last minute Aug. 13, when the line was shut down for 
inventory. With still more than 6,000 unfilled orders on hand, Buick 
will have the shortest shutdown on record, with resumption of assem- 


bly on 1938 models scheduled in 10 days. 


Coming 


SEPTEMBER 


15-17—Akron. SAE Section Regional Tractor 


Meeting. 
29-Oct. !—Chicago. SAE Section 
Transportation Meeting. 
30-Oct. 1—Tulsa,. Okla. SAE Fuels and la- 
bricants Regional Meeting. 
OCTOBER 
7- 9—Los Angeles, Ambassador Hotel, SAE 
National Aircraft Production Meeting. 
7.17—Paris. Automobile Salon. 
14-23—Lendon, Automobile Exposition 
18-20—Chicago. of Tire Deal 
ers, Inc. 
27-Nov. 3—New 
Show. 


Regional 


National Assn. 


York. National Automobti+ 
Automobile Show 
28—New York, Commodore Hotel. SAE AD 

nual Dianer. 

| 28-Nov. 8—Milan, Italy. 
bile Salon. 

30-Nev. 6—Boston. Automobile Show. 

30-Novw 7—Los Angeles. Automobile Show. 

30-Nov. 7—San Francisco. Automobile Show. 

3i-Nov. 6—Cincinnati. Automobile Show 

NOVEMBER 

2- 8~Youngstown, 0. Automobile Show 

4-13—Lendon. Commercial Automobile Show 

6-11—Omaha. Automobile Show. 

6-12—Akron, 0. Automobile Show 

£-12—Columbus. O.—Automebile Show. 

6-12—Newark. Truck Show. 


International Automo 


Events 


6-13—Brooklyn. Automobile Show. 
6-13—Buffalo. Automobile Show. 
6-13—Chicago. Automobile Show. 
6-13—Detroit. Automobile Show. 
6-13—Indianapolls. Automobile Show. 
6-13—Newark, N. J. Automobile Show. 
6-13—Philadeiphia. Automobile Show. 
6-13—Pittsburgh. Automobile Show. 
6-13—Toronto. Automobile Show. 
8-13—Des Moines. Automobile Show. 
12-20—Glasgow. Scottish International Auto 
mobile Exposition. 
13-20—Baitimore. Automobile Show. 
13-20—Rochester. Automobile Show. 
13-20—Cleveland. Automobile Show. 
14-20—Springfield, Mass. Automobile Show. 
14-21—St. Louis. Automobile Show. 
14-21—Portiand, Ore. Automobile Show. 
15-18—Louisvitle, Ky. ATA Truck and Equip- 
ment Show. ATA convention. 
15-20—Denver. Automobile Show. 
15-20—Jersey City. Automobile Show. 
15-20—Ottawa. Automobile Show. 
17-24—Milwaukee. Automobile Show. 
20-27—Montreal. Automobile Show. 
27-Dec. 4—Kansas City, Mo. Automobile Show. 
DECEMBER 
3- 4—Chicago. Motor and Equipment Whole 
salers Assn 
6-11—Chicago. ASI Show, Navy Pier. 
%-10—Flint, Mich. SAE National Production | 
Meeting. 








Newest Model 


Is Designed for 
Heavy-Duty Use 


BUFFALO. — Stewart Motor 
Corp. has added a new three-ton 
chassis to its present line of 
trucks. This chassis will be 
known as Model 51A, and weighs 
5,840 pounds, with a gross capac- 
ity of 16,000 pounds. 

Designed for ‘fast, heavy-duty 
service, the chassis is powered by 
a six-cylinder engine with a 4%- 
inch bore and 4%-inch stroke, de- 
veloping 85 brake h.p. It has a 
piston displacement of 361 cubic 
inches and a seven bearing crank- 
shaft of 2% inch diameter. The 
maximum torque is  225-foot 
pounds at 1,000 r.p.m. Engine lu- 
brication is full pressure feed 
with constant pressure control for 
all motor speeds. Oil filter is stan- 
dard. The Stromberg downdraft 
carburetor is equipped with oil 
bath air cleaner. 

Side rails of the frame are 10 
inches deep at its greatest depth. 
Heavily gusseted cross members 
are hot riveted to the side rails. 
Front springs are 38% inches long, 
2% inches wide and have 13 
leaves, rear springs are 50 inches 
long, 3 inches wide and have 14 
leaves. Helper springs are stan- 
dard. Torque arms or radius rods 
are installed as standard equip- 
ment. 

The tubular radiator core, with 
large top tank, is enclosed in a 
pressed steel “V” type shell with 
chromium plated grill. Ignition 
system is Delco-Remy. The clutch 
is 13-inch dry plate type, equipped 
with vibration dampers and the 
transmission has five speeds for- 
ward with quiet overdrive. An 
auxiliary 3-speed transmission can 
be furnished at extra cost. 

The rear axle is full floating 
type with electric furnace cast 
steel housing. Gears are spiral 
beveled with straddle mounted 
pinion. Lockheed hydraulic brakes 
with Bendix power booster oper- 
ated by foot pedal are used. 

Standard wheelbase of _ this 
model is 144 inches. Special wheel- 


| bases of 154 inches, 170 inches, 188 


| inches, 205 inches and 220 inches 
are available at extra cost. 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., ana Metropolitan New York area which are compiled by Sherlock & Arnold. 
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Florida 
Idaho 
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Louisiana 
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New Hampshire 
New Mexico _ 
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| Vermont 
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Operations Gain 
At General Tire’s 
New Ind. Plant 


AKRON. — Operations at the 
newly-opened plant of the me- 
chanical goods division of the 
General Tire and Rubber Co. at 
Wabash, Ind., are rapidly gaining 
momentum and by the first of 
the year it is expected that the 
present operating force will be 
tripled, according to W. O'Neil, 
president of General Tire. 


Installation of machinery is still 
being made although the plant 
has been operating on a limited 
scale for the past several months. 
When completely equipped and in 
full operation, it is expected that 
the plant will be one of the most 
complete and modern in the coun- 
try. Its yearly production volume 
is expected to total about $5,000,- 
000. 

The first rubber was produced 
in the Wabash plant, experimen- 
tally, on Mar. 8, 1937, after five 
months had been spent in recon- 
ditioning the buildings and in- 
stalling machinery, under the di- 
rection of Howard M. Dodge, gen- 
eral manager of the plant. 

When in full operation, about 
5,000 different articles required in 
the automotive, refrigeration and 
various allied industries will be 
produced in the plant, according 
to Dodge. The plant, which con- 
sists of 15 departments should 
eventually employ about 1,000 
persons, he said. Approximately 
175 persons are now on the plant 
payroll and it is expected that 
this will be increased to about 
500 by oe first of the next year. 


Fla. Fuel Sales Up 


TALLAHASSEE, Fla.—Comptrol- 
ler J. M. Lee reports that gasoline 
tax receipts for the fiscal year end- 
ed June 30 totaled $21,253,603 on 
sales of 303,622,912 gallons, as com- 
pared with $18,706,341 taxes on 
sales of 267,233,448 gallons in 1936. 

Attaches of the comptroller‘s of- 
fice compiled figures showing that 
automobile tax receipts for the first 
six months of this year aggregated 
$5,534,899, as compared with $4,848,- 
159 in the same period of 1936. 
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Complete cumulative figures appear each 
Carolina, 


Illinois, Maryland, Minnesota, Missouri, North 
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Two ‘Accident Laboratories’ Established in N. t 





FINAL TOUCHES BEING GIVEN to the new Graham-Bradley 
tractors, which Graham-Paige is now building for Sears, Roebuck & 
Co. Production will shortly be stepped up to 25 units a day to meet 


immediate demand. 


Vacation Ad Drives Kee P 
Car Sales High, Peed Says 


DETROIT.—Lure of the open 
road and concerted vacation ad- 
vertising campaigns by nearly 
every state are proving powerful | 
factors in keeping car sales high 
this summer, declares L. G. Peed, 
De Soto vice-president. 


“Vacation travel was formerly 


confined to one or two of the mid- | 


summer months, 
vacation spots, outside the nation- 
al parks, were considered few and 
far between,” Peed states. “How- 
ever, 
good highway facilities 


mer and winter, and the universal 
awakening of the state govern- 
ments to the value of tourist busi- 
ness, has spread the span of va- 
cation time to a year-round propo- 
sition. Both of these factors are 


FOR JULY, 


week until all 49 states are shown 
Rhode Island, South Carolina, 
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the remarkable growth of| 
in all) 
states, kept in good repairs sum- | 


States p 


pen | having a definite effect in keep- 
| ing car sales high. 

“Surveys of state. advertising 
appropriations this year show 
that more than $5,000,000 is be- 
ing spent to invite tourists to the 
|nation’s playgrounds, an increase 
| of 142 per cent over 1936,” h2 con- 
| tinued. “Year-round vacation trav- 


|}el to California has been boosted 
from a few hundred thousand to 
just under the 3,000,000 mark, 
aince ad campaigns were begu' 
early in the twevities. 

“Wisconsin, a new comer in the 
state advertising brigade in 1936, 
| had such good results that appro- 
priations were increased this year. 
Minnesota and Michigan have 
long been conscious of the value 
of ‘cool-lake’ advertising to tour- 
ists in the warmer belts. 


1937-1936 





reviously shown include: Delaware, 
Dakota, Utah and West Virginia. 
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ms u wy Designated Routes are Set 


For Patrolling, Checking 


TRENTON, N. J.—E. Donald | mer 
Sterner, state highway commis- 
sioner, announces the establish- 
ment of two “accident labora- 
tories” on two sections of the 
3tate highway system carrying 
the heaviest volume of traffic and 
having the worst accident rec- 
ords in the state. Both locations 
are known as multi-lane high- 
ways with paved surfaces 40 feet 
in width, providing for two lanes 
of traffic each way. The exact 
locations will not be announced 
until the statistics are all com- 
piled. 

‘In the past in our study of 
accidents we have been com- 
pelled to depend on the reports 
sent in to the motor vehicle de- 
partment by drivers involved in 
accidents, or from local police 
records as determined by officers 
who in many instances, particu- 
larly in the open rural sections, 
did not have an opportunity to 
inspect the causes themselves but 
had to rely on the statements of 
persons who arrived at the scene 
of the accident after it was all 
over,” Sterner said. 


“Therefore,” he continued, “if 
we are to strike a fatal blow to 
the ever increasing highway ac- 
cident and death rate, I became 
convinced, we must make a thor- 
ough research with respect to all 
contributing causes, and with the 
aid of trained specialists make a 
complete analysis and study of 
every accident with its particular 
relation to weather conditions, 
traffic volume, etc. 


“Once the actual cause is 
definitely known and the method 
of correction tried and proven, 
we will then have a safety yard- 
stick which our construction en- 
gineers can incorporate in all 
future construction or reconstruc- 
tion. 

“Especially trained observers 
will patrol the two designated 
routes 24 hours per day, while 
checkers on the roadside keep an 
equal check on the volume of al] 
the traffic flow. Together these 
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men will report in detail all ac- 
cidents from first-hand observa- 
tion. Every driving condition will 
be taken into consideration. 

“All statistics will be plotted 
and charted every half hour, 
every hour, every day and every 
week until our specialists are 
satisfied they have a complete 
and detailed record of present 
conditions. Special study will be 
given to accidents occurring after 
darkness in order that this data 
may be contrasted with similar 
data after highway illumination 
is installed later on in the sum- 
mer, so as to definitely determine 
just what part the lack of light- 
ing has on night accidents. 


“I believe this is the first thor- 
ough attempt by any state to 
compile such data on this basis, 
and the results should prove be- 
yond doubt whether expenditures 
of large sums of money to light 
the heavily traveled portions of 
our highway system are justified.” 


Cadillac Builds 
New Car Heater 


DETROIT.—A new type of 
automobile heater that utilizes 
the previously wasted center area 
of the radiator and greatly in- 
creases efficiency is announced 
for fall by Cadillac-LaSalle. 


The unit combines the passen- 
ger compartment heater with the 
windshield defroster, as pioneered 
by the division last year, but a 
more compact fan design develop- 
ing two-way circulation through 
the heater core results in greatly 
increased heating efficiency. 

In operation, a six-bladed, ring- 
mounted fan blows air through 
the heater core while at the same 
time a turbine fan sucks in air at 
the center of the ring. This latter 
air is in turn forced into the 
defroster. 

Tests show circulation and the 
amount of heat have been im- 
proved more than 35 per cent 
without any change in the size of 
the heater. 


NICKELGRAM 


nos 113 Aa 


The brake drums of a heavy- 
duty motor truck or bus heat up 
to well over 800° F. when stop- 
ping from high speeds, creating 
a brake problem entirely differ- 
ent from that encountered in 
passenger car service. In order 
to develop drums that will per- 
form without failure, fading or 
scoring, the Mack Manufactur- 
ing Company recently undertook 
a series of tests, which resulted 
in the production of drums that 
have withstood repeated stops 
from 80 m. p. h. without scoring. 
On this series of tests, 200 stops 
were made from 80 m. p. h. and 
16,000 stops from 50 m. p. h. Ac- 
tual wear on the drum was only 
0.002 in. with no scoring. Mack 
makes these brake drums in its 
own foundry and after some 
years of experiment and service 
testing, has developed a special 
Nickel-chromium Alloy Iron hav- 
ing a tensile strength of 48,000 
pounds per square inch, which 

gives the remarkable 
THE performance mentioned. 


INTERNATIONAL 
NICKEL COMPANY 


INC. NEW YORK, N. Y. 





Tire Stocks 


Parts Show Gain, 
But Motors Stay 
Under 36 Average 


By C. J. ALEXANDER 

NEW YORK.—Refiecting strong 
improvement in earnings, stocks 
of the tire and rubber companies 
continue to hold well in com- 
parison with price movements in 
other groups of securities and 
are, in the average, still well 
above a year ago. This is in con- 
trast to the fact that prices of 
other automotive groups, in the 
average, are below a year ago. 


Combined net income of Good- 


year, Goodrich and U. S. Rubber, | 


for the first half of this year 
totaled $16,575,000, comparing 
with $8,515,000 in the like period 
of 1936, an increase of 95 per 
cent. Firestone’s fiscal year does 
not coincide with the calendar 
year so that its figure is not 
available for the first six months 
of 1937. 

‘This combined net was after 
the three companies had set aside 
$3,000,000 as special reserves for 
declines in raw material prices. 
Goodyear set up $1,500,000, U. S. 
Rubber $1,000,000 and Goodrich 
$500,000. 

Net sales of the three com- 
panies aggregated $289,819,000, 
comparing with $228,305,000 a 
year ago, an increase of $61,514,- 
000, or 27 per cent. They were 
able to convert 5.7 per cent of 
their combined sales into net in- 
come, whereas in the first half of 
1936 they were able to carry 
down to net profit only 3.7 per 
cent of their net sales. 

The importance of reserves 
against price declines in crude 
rubber is reflected in the large 
inventories. Goodyear reported 
for June 30, inventories of $76,- 
844,000, comparing with $66,661,- 
000 a year ago and U. S. Rubber 
reported $50,214,000, as against 
$33,318,000. 

After rising two points on the 
average three weeks ago, the 
shares of tire and rubber com- 
panies have held the advance. 
They closed again unchanged in 
the week covered by the ADN 
price averages at 43.55, compar- 
ing with 25.94 in the like week of 
last year. The average for auto- 
motive stocks as a whole was 
43.77 for the latest week, as 
against 47.74 a year ago. 

Goodyear is selling now around 
43, as against 23 a year ago, 
Goodrich at 40, as against 23, and 
U. S. Rubber at around 61, com- 
paring with 30 at this time last 
year. Firestone has risen in the 


Goodrich Nets 
$1.90 on Common 


AKRON.—B. F. Goodrich Co. 
reports a@ substantial gain in sales 
during the first half of this year, 
on which earnings amounted to 
$3,510,697 or $1.90 a share on the 
1,303,255 shares of common stock 
outstanding. This compares with 
net income of $2,727,606 in the 
first half of 1936. 

Net sales in the six months 
ended June 30 totaled $78,566,619, 
setting a new high record in the 
company’s history and showed an 
increase of 19 per cent over the 
corresponding period of last year 
when the company reported sales 
of $65,994,521. Previous high for 
the first half year was $78,007,291 
in 1930. 


$9,471 Profit Shown 


By Vagabond Coach 

NE HUDSON, Mich.— The 
Vagabond Coach Mfg. Co. reports 
for the year ended May 31, 1937, 
a net profit of $9,471, equivalent to 


13 cents a share on the 72,638| 


shares outstanding. 

Directors of the company have 
declared a dividend of 10 cents a 
share, payable Sept. 30 to stock on 
record Sept. 15. 

















this stock 


year from 27 to 34, 
from its 


having less. decline 
former levels. 

ADN stock price averages for 
the latest week compare as fol- 
lows with last week and a year 
ago: 

This Year 
< Week Change Ago 

43.77 0.17 47.73 

45.03 0.08 50.53 


Last 


24 motors 

10 car-truck co’s. ... 
10 parts-acces. 40.75 1.00 40.98 
4 tire-rubbers 5 43.55 25.94 


It will be noted that the parts 
and accessory shares, which have 
been bought lately, are approach- 
ing their level of a year ago. The 
outstanding gain of the past 
week was made by Briggs Manu- 
facturing, with $4,000,000 having 
been added to the market valua- 
tion of its stock. 

The recent strength in tire and 
rubber company shares reflects 
not only the excellent earnings of 
the first half year but the pros- 
pect that for the full year, the in- 
dustry will have the best ag- 
gregate net profits in more than 
ten years. 

Bendix Aviation has declared a 
dividend of 25 cents on _ its 
capital stock, payable Sept. 13. 
Motor Products declared $1, pay- 
able Sept. 30. Raybestos-Man- 
hattan declared a dividend of 50 
cents a share, payable Sept. 15. 
This was an increase over the 
37% cents declared in the prev- 
ious quarter. 

Campbell, Wyant & Cannon 
proposes to offer to stockholders 
later this year the right to sub- 
scribe to 34,800 shares of new $50 
par convertible preferred stock on 
the basis of one share of the new 
preferred for each ten shares of 
capital stock held. 


Higher Net Reported 
By Sparks-Withington 
JACKSON, Mich.—Report of 
the Sparks-Withington Co. and 
its subsidiaries for the fiscal year 
ended June 30, 1937, shows a net 
profit of $466,067 after all charges 
and taxes. This is equal to 49 
cents a share on the common 
stock. 
The net compares with a net 
profit of $154,561 for the preceding 
year, or 15 cents a common share. 
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Maintain High Level in Street Trading 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 





fairly well. 





NEW YORK, Aug. 20 (3 p.m.)—Stock prices fell off sharply 

in today’s trading, with motor shares holding their own 
Trading gloom was neutralized somewhat 
by optimistic week-end business reviews. 








Four Toledo Firms Plan 
Expansion; Outlook Bright 


TOLEDO.—Four Toledo in- 
dustries have announced work on 
expansion of their plants, which 
is an index to business outlook for 
the rest of 1937. 

The Electric Auto-Lite Co. 
awarded a contract for a new ad- 
dition 100 by 200 feet, to enlarge 
the motor and generator depart- 
ments. 

The Libbey Glass Co., sub- 
sidiary of the Owens-Illinois Glass 
Co., also has let the contract for 
a new building to house coal con- 
veyor equipment. This is a fur- 
ther step in a big program of ex- 
pansion that has been under way 
at the plant which makes tum- 
blers and other paste-mold glass 
products. 

The Libbey-Owens-Ford Glass 
Co., leader in the flat glass field, 
is now studying the final bids and 
plans for its new research build- 
ing to adjoin its East Toledo plant. 
The research building may be- 
come the “house of mystery” of 
the flat glass industry here in the 
future for it is expected to 
centralize the research work into 
development of new products by 
this industry. 

City Auto Stamping Co., just 
completing a new unit, is con- 
sidering plans for further ex- 
pansion. 

Along with announcement of 





the manufacturing expansion pro- 
grams, all of the financial state- 
ments for the second quarter of 
1937 have shown gains over the 
corresponding period last year. 

Toledo’s employment has been 
more stable all this year than in 
any previous year in recent times. 
Fifty-four important plants here 
had 30,112 on payrolls during 
June which was 23.7 per cent 
gain over last year. Through the 
second quarter, factory employ- 
ment was 21.1 per cent above a 
year ago and for the first half of 
the year the gain was 23.3 per 
cent over the comparable period 
last year. 


Palace Coach Reports 


Increased Net Worth 


FLINT.— The financial state- 
ment of Palace Travel Coach 
Corp. covering the first six months 
of the current year, just released 
by D. D. Arehart, president, shows 
fn increase of 400 per cent in 
volume of business over the first 
half of 1936 and earnings of 13 
cents per share before federal 
taxes. 


The net worth of the corpora-| 


tion has been increased from 
$250,000 to $380,000 in its initial 
18 months of operation, he said. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, AUGUST 20, 1937 
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Ford of Canada 
Output for 1937 
Is 30% Over ’36 


WINDSOR, Ont.—Operations of 
Ford Motor Co. of Canada, Ltd., 
and its subsidiaries for first half 
of 1937 are understood to have 
resulted in a production gain of 
approximately 30 per cent over 
the like 1936 period. On account of 
increased labor and material costs 
however, net earnings have not 
benefited proportionately, al- 
though they are understood to 
have been higher than in first six 
months of 1936, Dow-Jones re- 
ports. 

The company does not issue in- 
terim earnings reports, but on 
basis of the first half showing and 
the outlook for the balance of the 
year, should be able to report an 
appreciable increase in net for the 
full year. Last year’s net profit 
was $3,358,470 or $2.02 a share on 
the 1,658,960 shares of Class A and 
B stock outstanding. 


Expansion Is Set 


By Allis-Chalmers 


WEST ALLIS, Wis.— Otto H. 
Falk, board chairman of the 
Allis-Chalmers Mfg. Co., has an- 
nounced a definite $2,650,000 ex- 
pansion program to include an 
expenditure of about $1,750,000 at 
the company’s plants here. 

Local expansion will include an 
addition to the plant now pro- 
ducing the smaller type agricul- 
tural tractor; an addition to the 
gear shop, an addition to the 
heat treating plant and about 
$750,000 for rehabilitation of the 
foundry. 

The company will also erect a 
$750,000 addition at its Spring- 
field, Ill., plant, where industrial 
tractors are produced, and ap- 
proximately $150,000 for new ma- 
chinery will be spent at the La 
Porte, Ind., factory. Additions to 
the La Crosse, Wis., plant are also 
contemplated at an_ estimated 
cost of $700,000. 

The company will float a $25,- 
000,000 convertible debenture bond 
issue shortly, of which $12,000,000 
will repay bank loans and a por- 
tion of the remainder will be used 
for enlargements and improve- 
ments. 

It is hoped to have the tractor 
expansion program completed by 
Jan. 1. 


Fruehauf Reports 


Profit of $488,824 


DETROIT. — Fruehauf Trailer 
Co. and subsidiaries report for the 
six months ended June 30 net 
profit of $488,824 after deprecia- 
tion, federal income taxes and 
$32,233 non-recurring expense for 
recent debenture financing, but 
before provision for surtax on un- 
distributed profits equal to $1.22 
a share on 400,000 shares of com- 
mon stock outstanding. 

For the quarter ended June 30 
indicated net profit, based on com- 
parison of company’s reports for 
the first quarter and six months, 
was $314,023 or 78 cents a com- 
mon share comparing with $174,- 
801 or 44 cents a share on present 
capitalization in the preceding 
quarter. 

For the year ended Dec. 31, 
1936, the company reported net 
profit of $875,326, equal to $2.19 a 
common share on present capital- 
ization. 


Addition Planned 


AKRON.—Construction has been 
started on an addition to Falls 
Stamping & Welding Co. plant at 
nearby’ Cuyahoga Falls to provide 
20,000 square feet of manufacturing 
space. The addition will cost ap- 
proximately $40,000. 





Sparks 


(Continued from Page 1) 
| | 


tomobile editors, are to visit the 

Jraham factory for a first-class | 

2b of peeping. 
* t 

DEALERS WILL have to wait 
until the middle of October for | 
their peeps because the factory | 
still is running on ’37 stuff and} 
will be for more than another | 
month. Formal announcement of | 
the line will not be made until | 
the eve of the national show in| 
New York, which opens Oct. 27.| 
By that time it is expected dis-| 
tributors and dealers will be) 
stocked sufficiently to be in posi-| 
tion to start taking orders. 

Russ Valpey, general sales man- 
ager, is not ready to call it a day 
so far as the ’37 model year is| 
concerned. He’s had an excep- 
tionally good season and when} 
“finis” comes he expects to show | 
a production of 21,318 units, 
which will be 11 per cent better | 
than ’36, and 15 per cent better | 
than ’35. 


ok ok 


* * - 

LOOKING AHEAD and assem-| 
bling his facts, Valpey is not 
hesitating in predicting for ’38 a} 
100 per cent gain, for the tea} 
leaves seem to call for a produc- | 
tion of around 40,000. He’s count- 
ing heavily on the supercharger, | 
Graham’s ace in the hole, to make | 
good this projection, for although | 
the supercharger is optional and} 
will continue so, the returns for 
this year show that supercharged | 
model sales for this year have| 
been 41 per cent better than ’36, | 
which was 6 per cent over ’35. 

But Valpey is set to make this| 
big quota of his through increas- | 
ing his dealer outlets. There are} 
many excellent open points where | 
this opportunity should be eager- | 
ly sought. He’s sanguine that he} 
can double his present dealer) 
representation quickly and al-| 
ready is campaigning to bring | 
this about. 


* * * 


THE NEWS STORY elsewhere | 
in this week’s ADN tells you how | 
wee Bob Ballard of White Plains, | 
N. Y., won Chevrolet’s fourth an- 
nual soap box derby at Akron, | 
leaving it to the column to pick} 
up the by-products of four days’ 
activities in the capital of the} 
rubber industry. 

I’ve seen and participated in all 
four of the soap box derbies as a} 
member of the technical commit- 
tee, so I ought to be competent to | 
pass on Bobbie’s performance. So 
I don’t hesitate to say that this| 
12-year-old kid’s victory was the| 
cleanest cut of the four. He had} 
the speed of the party as demon- 
strated by the times. Whereas| 
most of the heats were won in| 
30 seconds or slower, Bob each} 
time was at least a second better. | 
He had to race six times in all, 
counting preliminary heats, semi- 
finals and two finals and not once 
was he in danger. Within five} 
minutes after winning the Amer- 
ican championship he had to 
come down the hill in the inter- | 
national. He must have been! 
tired, this tiny tot, but he made} 
monkeys out of the boys from 
South Africa, Honolulu and 
Canada. 


* * * 


THATS THAT for the race 
itself, but the glorious show was 
made possible only because of the 
organization that handled it. Tak- 
ing time by the forelock, C. P. 
Fisken, Chevrolet’s advertising 
Manager, major domo of the af- 
fair, had not overlooked a single 
detail in arranging for the stag- 
ing of the championship. Every- 
thing clicked all down the line, 
the card was finished on sched- 
uled time, there wasn’t a single 
accident to mar the afternoon and 
everyone was happy. Newspaper 
men forgot to grumble—they most 
often do kick—but this time even 
Ralph Curry of the Flint Journal 
was Satisfied. Efficient Nat Hop- 
kins of the Campbell-Ewald staft 
saw to the creature comforts of 
the scribes, which perhaps is the| 


ain reason for the contentment 
} 
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B Chris 
y Sinsabaugh 


among the Paul Prys and the 
Peeping Toms. 
e 

BUT IN HANDING out the en- 
comiums, let’s not forget a pat 
on the back for Jim Schlemmer, 


* 


+ 


sporting editor of the Akron Bea- ||| 


con Journal, which was a co-|} 


sponsor. It was Jim who handled | 


the running of the race itself be- 
cause Akron is his home town and | 
this was his big job. Practice has 
made perfect with Schlemmer and 
even an old grouch like me can- 
not find a single bit of criticism | 
on which to base a complaint. 


| Mebbe it wouldn’t be out of place 


to liken him to the late Tex 
Rickard as a show manager. 
* * * 

IT WAS AT Akron that I 
picked up a bit of racing gossip 
from Bill Hines, Firestone’s pub-| 
lic relations head. Racing is grist 
in the Firestone mill because of 
the unparalleled string of vic- 


| tories for Firestone in all big rac- 
| ing events of the present genera- | 
| tion. Hines tells me that Ab Jen-| 


kins, holder of oh so many world’s 
long distance records, is even now 
out on the Montana salt beds, set 
for another attack on Father 
Time. He still has that big racer | 
of his, shod with Firestones, and 
he’s out for the world’s hour rec- 
ords. Already he is doing better | 
than 175 m.p.h. and most any} 
time now you may be surprised | 
to hear he has cracked it. 

ae a | 


| 

FROM HINES too I heard that | 
Capt. E. T. Eyston, the Britisher | 
who was over last year and who | 
returned home with considerable | 
glory, is sailing from England| 
Aug. 28, all set to go after Sir| 
Malcolm Campbell’s record for top 
speed—301 miles per hour for the 
straightaway mile. 
Eyston is bringing with him} 
something revolutionary —a six -| 
wheel car, shod with English Dun-| 
iops. Campbell is supposed to have 


| reached the best speed possible on 


four tires because tires are Achil- | 
les’ heel with him. These huge 
cars have all the speed in the} 
world—too much perhaps. What 
is needed is traction and duals on 
the rear will give that, it is hoped. 
So Eyston believes he can travel 


| the straightaway mile at better| 
| than 350 miles per hour. So hold 


your hat and don’t stand up when | 
Eyston starts. 
ok 

NEWS FLASH to Paul Prys| 
and Peeping Toms: “Saturday, 
Sept. 18, has been selected as day 
of Nash preview party. Stop. Ten- 
tative plans provide for automo- 
bile editors gathering in Chicago | 
morning of this date for all-day 
cruise on Lake Michigan, with 
brief stop at Kenosha to drive 
new cars. Stop. Introduction of | 
car will take place on the bound- 
ing main.”—Nash Motors, Fred} 
L. Shaw. 


* & 


New Sales Slow 


MONTREAL.—New car sales in 
Canada are slow, but there is a fair 
demand for used cars, with a plenti- 
ful supply, reports the Canadian 
Credit Men’s Trust Assn. 





j}automobile 


Car Is Prime Aid 


To Decentralizing 


WASHINGTON. — High- 
way transportation by mo- 
tor vehicle is the first great 
decentralizating transport 
agency, according to Thom- 
as H. MacDonald, chief of 
the U. S. bureau of public 
roads, 

Beginning with water 
transportation and _ contin- 
ued by railroad develop- 
ment, transportation in the 
past has tended to concen- 
trate large populations in 
small areas, MacDonald 
says. Motor vehicles are 
now unwinding the ball 
which has been tightly 
wound with too many peo- 
ple in the center. 


Pontiac Pushes 
‘Every Employe a 


Salesman’ Drive 


DETROIT.— The “Every Em- 
ploye a Salesman” activity intro- 
duced about 60 days ago by Pon- 
tiac Motors has been developing 
rapidly in many zones, the divi- 
sion reports. 

In the Pittsburgh, Chicago and 
Pontiac zones the activity 


—“|| Papers runs a two-inch border 


| with the headline, “Omaha’s Au- 
| tomobile Executives Offer Special 
Used Car Values.” Below the 
| headline, within the border, ap- 
| pears a row of pictures of the 
| 15 smiling executives. The four 
| center columns below are devoted 
to advertisements of used cars 
for sale. 

These vary from dignified lists 
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ADN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 


of cars, with prices attached, to| 


the humorous quips of Max Bar- 
ish, who begins his with: “Like 
taking candy from a baby. 
That’s how easy it is to get one 
| of these cars. They're not worth 
a million, and nobody knows it 
better than we do. So come 


into particulars, as: “1928 Stude- 
baker Sedan—If we can find the 
guy that sold us this one, we'll 
hire him. Please take it away, 
$65.” 





in 
and help yourself.” Then he goes 


That means the 


 BELLEVUE- 
ff STRATFORD 


MODERATELY PRICED 
CENTRALLY SITUATED 


“Best Food in Philadelphia” 


Claude H. Bennett, Manager 


THERMOSTAT 


has | 


spread to other companies affili- | 
ated in business with Pontiac. The | 
plan calls for every employe in all | 


departments of Pontiac—service, 
office, parts, etc.—to make as 
many contacts and suggest as 
many prospects as possible. Spe- 
cial books for listing prospects 
and special boxe 
posit names of prospective Pon- 


s in which to de-| 3 


tiac buyers are provided in all | cE 


Pontiac offices and dealerships. 


These names are then forwarded | 


| to local dealers, 


The Pontiac zone has enrolled | 


the greatest number of names 


and the plan has been installed} 


in the zone offices, the G. M. A. C. 
and G.E.IL.C. organizations. Many 
dealers have incorporated the 
plan among their employes not 
directly concerned with selling. 
Tom Cullen, assistant zone man- 
ager in Pontiac, states that he 
expects to reach 100 per cent in 
the near future. 

The Dallas and Portland zones 
have been conducting inter- 
organization contests with prizes 


|for the winning team, while Na- 
| tional 


Selling Service, Chicago, 
and Jam Handy, Detroit, among 
the first to volunteer for the pro- 
gram, have been instrumental in 


| the sale of more than 30 Pontiacs 
| to date. 


15 Dealers Join 
In Weekly Ads 


OMAHA, Neb.—Fifteen Omaha 
executives have 
banded together in a weekly ad- 


| vertising program which they de- 


clare is bringing them very satis- 
factory results. 

Across the top of the front 
classified want-ad page of one of 
Omaha’s leading Sunday news- 


The years of research and experience by the originators 
of the Sylphon Bellows—the pioneers and leaders in its 
application to temperature control—are reflected in the 
high standards of quality and the uniform dependability 
of Sylphon Automotive Thermostats. That is why they are 
preferred by leading automobile manufacturers, con- 
stantly striving for further improvement in motor efficiency 


and fuel economy. 
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FULTON SYLPHON COMPANY, KNOXVILLE, TENN. 


Sd 


A GREAT RECORD 
OF SERVICE 


DIVISION OF BORG-WARNER CORPORATION 





“Talk 
oul 


FRANK J. EDWARDS, President, 
Edwards Motor Company, 
Milwaukee, Wisconsin 


«AND HERE'S OUR 
ESTABLISHMENT 
TODAY” 


ROM a small showroom and service 

department in 1914 to one of the 
most successful automobile dealerships 
in the business today is the outstand- 
ing record of the Edwards Motor 
Company, Dodge-Plymouth dealers in 
Milwaukee, Wisconsin. 


“No one can deny the soundness of 
the Dodge triple-profit dealership,” 
says Frank J. Edwards. ‘‘We not only 
have the greatest combination of fast- 
selling merchandise in the industry 
today, but there seems to be a relation- 
ship between. the Dodge factory and 
its dealers which I consider unique. 


‘“‘By this I mean that factory 
policies are so sound that every dealer 


DODGE 4X0 PLYMOUTH CARS - DODGE TRUCKS 


has a chance to use his own initiative 
and do business in the manner in which 
he can operate most efficiently. With 
such a sound, healthy relationship as 
this— with a factory that is a real 
business ally—it’s no wonder so many 
Dodge dealers have been so success- 
ful and are so enthusiatic about the 
Dodge triple-profit dealership.” 


DODGE AND PLYMOUTH COMMERCIAL CARS 
THE TRIPLE-PROFIT DEALERSHIP 


A SOUND DEALERSHIP... 
LOOK WHAT HAPPENED 10 US!" 


TODAY, Dodge rarely has open territory, but the doors 
of the Dodge Regional Offices and the Home Office are 
always open to dealers who desire to discuss any phase 
of the automobile business with us. We invite you to 
call and we welcome these visits. A list of our Regional 
Offices and their respective Regional Managers follows: 


Geo. W. Malcomson, 512 Spring St. N. W. 
........W. T. Murphy, 944 Park Square Bldg. 
L. D. Cosart, 333 No. Michigan Avenue Bldg. 
CINCINNATI .......K. A. Ridenour, 1000 Times Star Bldg. 
DALLAS...................-R. S Muir, 710 Republic Bank Bldg. 
DETROIT. ....+..J. W. Hutchins, 7900 Jos. Campau Avenue 
GREENSBORO ..«.+.-H. Gfroerer, 301 South Elm Street 
KANSAS CITY T. E. Jarrard, 1005 Fairfax Bldg. 
LOS ANGELES «sees... C. S, Bash, 1031 So, Broadway 
MINNEAPOLIS. ..+++++C. R. Vance, 824 Fourth St. South 
NEW YORK. .....F. J. Timmens, 405 Lexington Avenue 
OKLAHOMA CITY ...F. E. Seaman, Suite 612, Colcord Bldg. 
PHILADELPHIA H. M. Rowell, 608-10 Liberty Trust Bldg. 
PITTSBURGH C, W. Chapman, 524-26 Medical Arts Bldg. 
ST. LOUIS... ....P. A. Jerrue, 3615 Olive Street 
.+++++++D. L. Beck, 1020-21 Lloyd Bldg. 
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